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ABSTRACT 

Humor , a natura l part of the human environment ,  i s  a l l  

around us : from newspaper comics and te l evision s it-coms 

to popu l ar movies and the latest j oke . Yet the phenomenon 

of humor on radio , i . e . , humor used by air persona l i ties , 

has remained l arge ly unstudied . 

Can the variation in l i stener response to radio humor 

be accounted for? The re l ationship of f ive demographic 

var iab les to f ive types of humor was tested by regres s ion 

ana lys i s . The intent was to learn the extent to which each 

variab l e  contributed to appreciation of each type of humor . 

One hundred s ixty subj ects were exposed to fifteen 

humorous radio segments . Subj ects were students , c lub and 

church members ,  office workers , and industr ial  empl oyees . 

Humor involved sexual ,  ethnic , and po l itical themes , as we l l  

as mater i a l  re l ated to a lcoho l ic beverages and body type . 

Subj ects were asked to rate thei r  appreciation of 

each humor segment on a 10 0-point sca l e  and then to as ses s 

the degree to which they l iked the announcer ' s  sty l e  or 

de l ivery on a 5-point Likert sca l e . 

Mean humor apprec iation scores ranged from 5 5 . 1  for 

a l coho l humor to 3 8. 2  for po l i tica l humor . Mean announcer 

l iking scores ranged from 3.2 for a l coho l humor to 2 . 5  for 

sexua l humor . 

i i i  



Regression ana lys i s  indicates that l iking of the 

announcer ' s  s ty l e  or de l ivery was a high l y  s ignificant 

contributor to appreciation of each of the five humor types ;  

age was s igni f icant in humor with a sexua l ,  ethnic , or 

a l cohol theme . Gender was s ignificant iri ethnic humor on ly. 

Thi s  research shows that appreciation of humor can be 

partia l ly exp l a ined by se l ected demographics. Further 

research shou l d  ref ine var iables used here and propose new 

variab les , such as del ivery techniques or persona l i ty 

tra its. 

iv 
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CHAPTER 1 

INTRODUCT ION 

Background of the Prob lem 

" George Bernard Shaw advised a wr i ter on the subj ect 

of humor to go to a sanitarium , with the injunction , ' There 

is no more dangerous l i terary symptom than a temptation to 

wri te about wit and humor ' "  ( Omwake , 1 9 3 7 ,  p .  6 8 8 ) .  Singer 

( 1 9 6 8 )  suggests that the " p l easurabl e  nature of humor and 

its ubiquity in both interper sona l re l ations and the mass 

media make it  a particu l arly intrigu ing phenomenon for 

study " ( p .  1 ) . 

Observers of human behavior--anthropo l ogists , 

sociologists , educators , psychologists , and others--have 

studied humor for several centuries . Almost everyone 

agrees that humor pl ays an important part in human 

communication . Some newspaper readers turn first to the 

comics page of their paper before moving on to the other 

news of the day . And who has not been on the receiving end 

of the latest j oke ? Individua l s  said to have a good sense 

of humor are usua l l y we l l - l iked by their peers . At group 

soc i a l  gather ings , wi tty individua l s  often become the l ife 

of the party . 

McGhee and Go l dstein ( 1 9 8 3 )  suggest that " laughter may 

somehow be important for our hea l th and we l l -being . We 

1 
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find l aughter and humor almost wherever we f ind peopl e  

engaged i n  social interaction " ( p .  v ) . Yet Mor rea l l  ( 1 9 8 3 ) 

and Maase , Fink , and Kaplowitz ( 19 8 4 )  point out that 

. despite the interest in and social importance of humor , "we 

are no c l oser to deve l oping a genera l i zed theory of humor 

than we were in the first century AD when Quinti l l ian 

complained that no one had expl ained what l aughter was , 

though many had tr ied" ( p. 8 0 ) . 

Levine ( 19 56 )  notes that enormous amounts of money and 

ef fort go into the pursuit of l aughter . This testifies , 

" if any tes timony were needed , to the fact that the des ire 

to l augh is a basic human craving " ( p .  3 1 ) . Since humor 

serves as a tension-re l ease for most peopl e ,  the capaci ty 

to l augh is directly re l ated to the abi l ity one has to 

adj ust to l ife and the environment . 

Berger ( 1 9 7 6 )  expl ains humor and l aughter in terms of 

mes sages and re lationships . "When we l augh , we respond to 

mes sages given us--information of one sort or another " 

( p .  1 1 3 ) . Humor estab l ishes incongruous re lationships 

among the e lements of these mes sages . Such e l ements 

inc lude persons , pl aces , and things . These re lationships , 

when presented suddenly , cause us to l augh . 

In short , humor is a l l around us : from newspaper 

comics to popu lar movies to the latest j oke to te l evis ion 

programs . I t  seems to be a natura l part of our 

environment . Learning to l augh , i . e . , to appreciate and 



respond to humor , i s  one of the first soc ia l ski l l s  a 

growing youngster acquires . 

The mas s  media have certainly made effective use of 

humor . Humorous content is widespread in te l evis ion 

programming , from news-information shows to rel igious 

3 

programs . Numerous studies have examined the use of humor 

in magaz ines and newspapers ,  and some few studies have been 

done on te l evi s ion . However , much of the current humor 

research has concerned itse l f  with one or more of the 

fo l l owing : ( 1 )  the devel opment of a sense of humor in 

chi ldren : ( 2 )  the cognitive processes involved in 

understanding and apprec iating various type s  of j okes : ( 3 )  

uses and effects of humor in various settings ; and ( 4 )  
. 

j ok ing in natura l settings (Go ldstein , 1 9 7 6 , p .  1 0 5 ) . 

F luge l ( 19 5 4 )  asserts that "a  genera l feature of the 

l iterature is that few authors are satisfied with the 

formul ations of thei r  predecessor s "  ( p .  7 0 9 ) . Thi s  remains 

the case in spite of the fact that many of the same factors 

are mentioned repeated ly by success ive authors , though 

often different names are appl ied and the focus shifted . 

Yet with a l l th is emphasis , the phenomenon of humor on 

rad io remains large l y  unstudied . The psycho lo9ica l and 

sociolog ica l l i terature is fi l led with results  of humor 

research . But thi s  research has been l arge l y  a s tudy of 

the vi sua l aspects of humor , i . e . , studies of var ious types 
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of cartoons or of ora l j okes committed to paper. Thi s  i s  

not rea l ly surpri s ing because , as Omwake ( 1 9 3 9 )  points out , 

"vi sua l presentation faci l itated comprehens ion of the j okes " 

( p. 1 0 3 ) . 

Researchers in mas s  media uses and effects have a l so 

concentrated on the visua l aspect of humor. Radio humor , 

espec ia l ly disc j ockey humor , has been ignored , perhaps in 

part because it  is tota l ly auditory and l acks that visua l 

component so important to the comprehens ion of j okes and , 

one wou l d  presume , the appreciation of the a ssoc iated 

humor. 

Humor i s  a ma j or part of many radio programs. 

Announcers , in addition to read ing the news and weather and 

noting the tit l e  of the next record , are encouraged to make 

themse lves more attractive to the audience through humor. 

Announcers are careful to inc lude humorous material on 

audition tapes. In other words , stations expect announcers 

to entertain , to become persona l i ties. Humor seems to be 

an easy and effective way to deve lop rapport with the 

audience. Many announcers , therefore , make a regu l ar 

practice of te l l ing j okes , de l iver ing wi tty one- l iners , or 

satiriz ing someone or something in the news .• A quick twis t  

o f  the radio dial , a t  almost any time of day , wi l l  provide 

an example  of thi s  humor. Regard l ess of forma t , stations 

have apparent l y  encouraged their announcers to entertain , 



and a l though no one has spec ifica l ly said "use humor to 

entertain , "  that has been the practice . 

Statement of the Probl em 

As noted above , · many radio stations cons ider the 

presentation of humorous material an important part of a 

radio show . A c l ever , funny radio per sona l ity attracts 

l is teners . That appears to be the current thinking among 

5 

many radio station genera l managers and program d irectors . 

However , we rea l ly know l ittle about the presentation of 

humorous materi a l  on radio ; we as sume much . We assume , for 

examp l e , tha t  regard less of the type or content of humor , 

members of the audience wi l l  find the materi a l  funny , wi l l  

continue to tune in , and wi l l  te l l  thei r  friends about the 

program . I n  other words , we as sume a match between the 

audience and the humor . Such assumptions are based more on 

intuition than on so l id evidence . 

Most empir ic� l stud ies of humor re l ate to human 

behaviorin genera l and have been done by sociologists 

and psycho l ogists . These studies do not address themselves 

directly to e i ther radio or te l evis ion . 

Thi s  paper proposes a study of audience perceptions of 

five types of radio humor . A number of research questions 

resu l t :  

1 .  What are the types of humor used by radio 

personal i ties? 



2 .  What types are j udged funniest by a particu lar 

audience? Least funny? 

6 

3 .  Can the var iance in response to rad io humor be 

exp l ained by examining severa l independent 

variab l es , inc luding age , sex , education l eve l , and 

the l ike? 

4 .  What percent of the variance is contr ibuted by 

each variable? 

Purpose and Need for the Study 

The purpose of thi s  study is to account for some of 

the var iation in l i stener response to radio humor . Resu l ts 

of the study might enabl e  one to match a set of l istener 

characteristics to a particu l ar type of humorous content in 

much the same way mus ic formats are matched to spec ific 

audience demographics . 

The proposed study has both theoretica l and appl ied 

imp l ications . Of pr imary importance is the theoretica l 

app l ication of the mode l .  The study has roots in Newcomb ' s  

ABX mode l .  As Newcomb (19 5 3 )  indicates , "communicative 

acts • • • may be viewed as outcomes of changes in 

organism-environment re lationshi ps • • •  and may resu l t  in 

changes anywhere wi thin the system of re l ations between two 

or more communicators and the obj ec ts of thei r  

communication " ( p .  4 03) . I n  other words , the dynamics of 

thi s  communication activity are such that if one 
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understands the properties of the system , one can predict 

"both the l ikel ihood of occurrence of a given act of 

communication and the nature of the changes in those 

properties which wi l l  result from that act " ( p. 40 3 ) . 

App l ied to the present study , then , we can see that an 

understanding of the aud ience ' s  perceptions of radio humor 

can indicate whether the audience i s  either pos itive ly or 

negative l y  oriented toward the station as a particul ar 

resu l t  of that station ' s  use of humorous mater ia l. S ince 

the tendency in communication is , as Newcomb says , to 

attempt to achieve a ba lance in orientation between 

e l ements in a communication system , knowing the audience ' s  

perceptions of humorous rad io material wou l d  enab l e  a 

typica l s tation to use humorous content that wou ld promote 

ba l ance and minimi ze the " s train " toward equ i l ibrium. 

A study of humorous material on radio has a number of 

app l ied uses. Firs t , the study would yie ld information on 

the types of humor which appear to be succes s fu l  with 

certain kinds of persons in an audience. Armed with thi s 

information , rad io station managers and program directors 

cou ld more effective ly eva luate air checks of potential 

employees with a view toward determining their probabl e  

success on the a i r  in attracting new l i steners and in 

pleas ing pre sent ones. 

Second , the study resu l ts cou ld be used to eva luate 

the humorous material currently being used on the air by 
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station personnel .  For example , if materia l currently in 

use i s  perceived as not funny by the audience , management 

could suggest ways to mod ify or adapt the humor so that i t  

becomes humor which has been shown to b e  more effective for 

the station ' s  target audience . 

Scope and Limitations of the Pro j ect 

Thi s  study proposes to examine an audience ' s  

perception of the degree of funnines s  of various kinds of 

humorous content on radio . The suggested mode l wou l d  

enab l e  one to more accurate ly match humorous 
'
content with 

audience demograph ics . 

The study i s  not concerned with the context of the 

humor . Humorous material may be conveyed at any point in 

a broadcast program . Many humorous segments are a ired 

between records . Others may occur either before or after a 

set of commercial  announcements . An eva luation of the 

context of these humorous segments i s  beyond the scope of 

thi s  study . Thi s  study emphas i zes the reaction to these 

segments regard less of where they occur . 

A l so , thi s  study is not concerned with the time of day 

the humor is aired . Wh i l e thi s  might be an interesting 

var iab l e  to examine in some future research , it is beyond 

the scope of thi s  study . 

Not a l l  types of humorous content may be ava i l ab le for 

j udging by the subj ects as soc iated with thi s  study . The 
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humorous mater i a l  se l ected for use is s impl y  a part of 

longer , more comp l ex radio shows recorded from around the 

country . The supp l ier had no know ledge of what materi a l  

wou ld be used o r  how it woul d  b e  used . Consequentl y ,  not 

a l l  humorous types are ava i l ab l e  for s tudy . However ,  the 

mater i a l , by virtue of its selection , represents a wide 

range of both s ty l e  and content . I t  i s  not the suppl ier ' s  

purpose to i l lus trate on ly one aspect of a radio program , 

but to show that there are a number of very different , yet 

apparent ly successful , types of programs on the air . 

Another l imi tation on the proj ec t  invo lves the absence 

of humorous mater ial from sma l l  market stations . Humor may 

not be used in sma l l  markets to the extent i t  i s  in l arge 

markets . Many sma l l  market radio stations have l it t l e  or 

no competition and thus may have a captive audience , a 

loya l audience who may not have many other l i ste�ing 

options . Thus , announcers on these s tations might be less 

l ike ly to use humor in an attempt to bui ld a l arger share 

of the audience . No research data are ava i lab l e  to support 

thi s  view , but many sma l l  market station managers and 

program directors readi ly admit that they don ' t  have to be 

concerned with hir ing the " f l ashy , funny per sona l ities " 

that seem to dominate the larger markets . 

One other variab l e  which has the potenti a l  to impact 

on thi s  study has a l so been exc luded from the pro j ect. I t  



i s  the techni que by which the humor i s  de l ivered . Thi s  

might inc lude the method o r  format used t o  pres ent the 

humorous material . Some common techniques are character 

voice , character impersonation , dramati zation , and pun , 

among others . 
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Whi l e thi s  variable cou ld be inf luential  in 

determining an ind ividua l ' s  apprec iation of a certai n  type 

of humor , it i s  not addressed in thi s  s tudy because it i s  

viewed as being of secondary importance t o  content area i n  

determining l is tener apprec iation . For example , i f  a 

l i stener does not l ike ethnic humor , then regard less of how 

thi s  type of humor is de l ivered , the l i stener i s  not l ike ly 

to change his/her view ,  solely on the s trength of del ivery 

technique a l one . In other words , preference for a 

particu l ar content area seems to be the first variable on 

which humor i s  j udged . Thi s  study proposes to determine 

preference for f ive types of content . Future research 

cou ld poss ibly use the se resu lts and address other 

var iables , such as technique . 

Fina l ly ,  the proposed study makes no c l aim in being 

ab l e  to measure " sense of humor " nor does it  rul e  out a l l  

sub j ective factors . " I t offers a comparison of humorous 

tas tes of • • • people having certain characteristics in 

common " ( Omwake , p .  6 9 2 ) . 
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Appreciation of humor--the degree to which a 

particu l ar radio segment is j udged funny on a 0 -1 0 0  sca le . 

Used interchangeab ly with "degree of funniness . "  

Humor type--content , theme , or subj ect matter of the 

humorous segments .  For exampl e ,  humor cou l d  have a sexua l , 

po l itica l , or ethnic theme or subj ect , among others . 

Humor preferences--those content areas rated h ighes t  

by subj ects on a 0-10 0 sca l e . Determined by forming a 

humor index for a particu l ar type of content and comparing 

it with indexes for other types of content . 

Degree of funniness--the extent to which a particu l ar 

segment i s  j udged funny on a 0-1 0 0  sca l e . Used 

interchangeab l y  with "appreciation of humor . "  

Humorous segments--individua l bits o f  humorous 

mater i a l  from a var iety of stations and markets� p laced on 

a separate tape for further study • .  

Humor index--the number resul ting from a n  average of 

the ratings of three segments for each humor type . 

Liking index--the number resul ting from an average of 

the ratings of the announcer ' s  style or de l ivery for each 

humor type . 

Mode l --the se l ected demographic variab l e s  presumed 

to have some re l ationship to humor apprec iat ion . Al so , the 

regression equation expressing thi s  re l ationsh i p .  



CHAPTER 2 

REVI EW OF THE LITERATURE 

Historica l Views of Humor and Laughter 

" The word ' humor ' has a variety of meanings , a l l  

derived from the or igina l sense of moisture , dampness , 

f luid " ( F l uge l , 19 5 4 , p. 7 0 9 ) . Ancient psycho l ogica l 

doctrines apparent l y  gave humor its menta l connotations by 

associating i t  with the four chief f l uids thought to 

compose the body : blood , ph l egm , ye l l ow b i l e , and black 

bi l e. F luge l ( 19 5 4 )  suggests that it was probab ly thought 

to be the qua l i ty which produced amusement and l aughter , 

which were assoc iated with temperament , mood , and 

d ispos ition. 

Go ldstein ( 19 7 6 )  divides the s tudy of humor into three 

phases : ( 1 )  a pre-theoretica l phase ( unti l about 19 4 0 )  

which mainly  involved observationa l studies ; ( 2 )  a 

psychoana lytica l phase employing the Freudian theor ies of 

humor ; and ( 3 )  the current phase , an examination of the 

cognitive processes invo lved in humor ( p. 1 0 4 ) . 

However ,  mos t  researchers prefer to define humor in 

the ir own terms and study it from their own perspectives. 

For some , humor is d irectly re lated to l aughter , sometimes 

cal l ed the humor response. 

1 2  
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Descartes ( 16 4 9 ) fe l t  l aughter resu l ts from the j oy 

that comes when we have been indignant at some wrong and 

rea l i z e  that we cannot be harmed by it . Haz l itt (1819 ) 

suggested that humor is describing the l udicrous as �t is 

in itse lf . Darwin ( 18 7 2 )  described l aughter as a sound 

" produced by a deep inspiration fo l lowed by short , 

interrupted , spasmodic contractions of the chest , and 

especia l ly the d iaphragm • • • the mouth is open more or 

l ess wide ly , with the corners drawn much backwards , as we l l  

as a l itt l e  upwards ; and the upper l ip is somewhat raised " 

( p .  2 0 0 ) . This physio l ogical  description is qui te 

accurate , but it rea l ly te l ls us l i tt l e  about what l aughter 

or humor is . 

Wi l lmann ( 1 9 4 0 ) suggests l aughter is the " overt 

expression of the emotion j oy ;  an expression denoting 

pleasure and happiness , and indicative of a carefree , 

p layfu l state of mind " ( p .  8 2 ) . 

Some have tried to re l ate l aughter to other , qui te 

d ifferent reactions . " Some wr iters have emphasi z ed 

enj oyment , p l ayfu l ness , and re l ief , whereas others have 

emphasi zed conditions that might be thought conduc ive to 

d iscomfort ,  disturbance , or displeasure , inc luding 

surprise , incongruity ,  and confl ict , on the one hand , and 

the aff l ictions or defects of other peop l e , on the other 

hand " ( Berlyne , 1 9 6 9 , p .  8 0 3 ) . 



LaFrance ( 1 9 83 )  suggests that "humor seems to evade 

our best attempts to explain i t ,  j ust as j okes l ose 

something when they are explained " ( p .  1 ) . But Gruner 

( 19 7 9 )  fee ls that ridicu l e  is the basic component of a l l  

humorous mater ia l and finding out who is being ridicu l ed , 

how and why , is the onl y  way to understand humor . 
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The issue i s  summar i zed most effective l y  b y  Davis and 

Farina ( 1 9 7 0 ) . They suggest that humor "appears to be a 

whol e  composite of different behaviors rather than a sing l e  

one , and any exp lanation which attempts t o  exp l a in them 

equa l ly wou l d  appear doomed to do so by expl aining them 

margina l ly "  ( p .  1 7 5 ) . 

Some Ear ly Humor Experiments 

Per l ( 1 933a ) found the first research on humor to be 

wide l y  reported was a study by Hal l  and A l l in ( 18 9 7 ) .  

Three thousand questionnaires were distributed and 

respondents were asked to identify and descr ibe humorous 

situations . The resu l t  was a rudimentary c lassification 

system and a suggestion that further research was 

warranted . 

Martin ( 1 9 0 5 )  reported the resu l ts of an experiment 

invo lving humor and suggested that an individua l ' s  humorous 

j udgment is dependent on the length of time he/she is 

exposed to the humorous stimu l i . Ho l l ingworth ( 1 9 11 )  

suggested a theory that " the comic is the success of a 



trick as p l ay activity , and that there is an obj ective­

comic and a sub j ective-comic • • •  " ( Per l , p .  7 5 4 ) . 
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Wal ker and Washburn ( 1919 ) used the Hea l y-Ferna l d  

·Picture Compl etion Test as a test for perception of the 

comic and found that fourth graders had the most intense 

reaction to humorous stimu l i  and adu l ts the l east . 

Scofie l d  ( 19 21) studied the effect of j okes and pictures 

and found that reaction time was l onger for j okes than for 

pictures and that there was a variation in breathing rate 

in the subj ec ts when confronted with the stimu l i . The 

lowest breathing rate occurred when the subj ec ts were 

l istening to j okes . 

Hester ( 19 2 4 )  studied variations in sense of humor 

according to age and menta l condition , conc l uding tha t  

sense of humor among norma l persons has n o  re lationship to 

inte l l i gence . 

Lange ( 19 2 7 )  studied crowd reaction to l aughter in a 

theater and found that most humor caused l aughter of less 

than 10 seconds duration . Gregg ( 19 2 8 )  found that l aughter 

among young chi ldren occurred mostl y  when they were in 

groups , conc luding that laughter was more a matter of 

temperament and soc ial environment than IQ. 

Per l  ( 19 3 3 b )  studied the influence of socia l factors on 

humor appreciation and found that j okes rated in private 

seemed l ess funny and that j okes presented v isua l ly seemed 
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funnier than those presented verba l l y .  Landis and Ross 

( 1933 )  studied individua l d ifferences in rating and 

c l assifying j okes and found no significant re l ationship 

between humor , persona l ity ,  and inte l l igence , though there 

were significant d ifferences between men and women of l ike 

age and soc ial  status . 

Humor on Radio and Te l evision 

Cantor ( 19 7 6 )  studied te l ev ision humor and found that 

humor p lays a part in a l most a l l  aspects of te l evision 

programs , even to the point of being inc l uded in programs 

considered serious in nature . This study stands a l most 

a l one as a genera l descr iption of the humorous content of 

te l evision programming . However , Duncan and Ne lson ( 19 8 5 )  

estimate that up to " twenty percent of a l l te l evision 

commerci a ls and a substantia l  portion of radio commerc ials 

contain some e l ement of humor " ( p .  33) . 

Use of Humor in Advertising 

A number of studies have , however , expl ored the 

re lationship of humor to advertising, which is found on 

both radio and te l evision , as we l l  as e lsewhere . Duncan 

and Ne lson ( 19 8 5 )  examined humor's effects in a radio 

advertising setting and found that humor appears to 

increase attention paid to the commerc ia l and improves 

l iking for both the commercia l and the product .  They 
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conc l uded that humor is more appropriate when the obj ective 

is to create awareness . I t  does not seem to impact as 

significantly on comprehension or intention to purchase . 

Ge lb and Pickett ( 1 9 8 3 ) .  found that perceived humor and 

the resu l ting favorab le atti tude may aid advertising 

effectiveness , but the re lationship is moderated somewhat 

by the degree to which peopl e  l ike the ad initia l ly .  

Brooker ( 1 9 8 1 )  found that mi ld humor is more effective 

than mi ld-fear in deve l oping favorab le responses to certain 

products . However , Cantor ( 19 8 1 )  found that a serious ad 

for good nutr i tion was more effective than a humorous one . 

Cantor and Venus ( 1 9 8 0 )  tested the effect of humor on 

memorabi l i ty and persuasiveness of radio ads and found 

neither the humorous ad nor the context in which it was 

placed exerted a significant effect on product reca l l . 

Madden and We inberger ( 1 9 8 2 )  tested the effects of 

humor on attention in magaz ine advertising and found humor 

worked better for men than for women , and actua l ly 

decreased attention l eve ls for readers of b l ack-oriented 

pub l ications . Further , humorous ads tend to outperform 

magaz ine ad norms , but these effects are moderated by 

gender and
'

racia l differences . 

Suther l and and Midd leton ( 1 9 8 3 )  tested the effect of 

humor on advertising credibi l ity and reca l l  and found no 

difference between a subject ' s  abi l ity to reca l l  a humorous 



and a nonhumorous cond ition . Humor may attract attention 
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and ho ld the audience , but the audience i s  not more l ike ly 

to reca l l  the humorous message . Significant differences 

were observed regarding credibi l ity between humorous and 

nonhumorous cond itions . 

Gender Differences and Humor with a Sexua l Theme 

A number of stud ies have been done on the humor 

response differences between the sexes . Leventha l and 

Cupchick ( 1 9 7 6 )  found that individua ls wi l l  d iffer in their 

humor preferences , and " c lasses of individua ls , such as 

ma l es and fema l es ,  may differ in their tastes for different 

kinds of humorous materia l "  ( p .  1 9 0 ) . 

Whipp l e  and Courtney ( 1 9 8 1 )  found men and women vary 

considerab l y  in their apprec iation of certain kinds of 

humor . Stocking and Z i l l mann ( 1 9 7 5 )  found that se lf-

d isparaging humor is perce ived as funnier by ma les than by 

fema les . Sewa l l  ( 1 9 8 4 )  investigated the potential  ro l e  of 

profanity in appreciation of humor and found than men and 

women agreed in eva luations of humor in non-profane 

captions . However , with both mi ld and strong profanity , 

men found cartoons sign ificant ly more humorous than did 

women . 

Levine ( 1 9 7 6 )  points out that j okes with a sexua l 

theme are actua l ly a serious matter . " I t  is often by witty 
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remarks that a taboo subject is broached" ( p .  1 73 ) . Fine 

( 19 7 6 )  agrees in that sexual humor "serves very definite 

and often quite important functions for soc iety" ( p .  13 4 ) . 

I t  establ ishes a sense of community , Fine.says , by binding 

together those members of the group who have " ea ten of the 

forbidden fruit . "  However , " in Ang l o-American cu l ture • • •  

sexua l humor has been pr imari l y  a ma l e  perogative usua l l y 

found at such times when fema l es are not present "  ( p .  1 3 4 ) . 

Fine ( 19 7 6 )  suggests that j oking serves an educationa l 

purpose . Espec ia l ly wi th sexua l humor , j oking imp l icitly 

"strengthens the norms for appropr iate sexu a l  behavior and 

teaches quite direct l y  the facts of l ife"  ( p .  13 9 ) . The 

l aughter response at the te l l ing of sexual j okes indicates 

that the target has understood both the content of the 

humor and the norms present in i t .  Fine further asserts 

that sexual humor is a stap l e  of most cul tures . " I ts 

preva l ence has been noted for virtua l ly every society "  on 

which data about humor are avai lable  ( p .  13 4 ) . Most 

cu l tures , however ,  find it necessary to l imit its use by 

establ ishing c ircumstances where it is and is not 

appropriate . 

Leventha l and Cupchick ( 19 7 5 )  found that ma l e  and 

fema l e  subj ects process humor responses in different ways . 

Fema les tend to be a bit more emotiona l in their responses 

than ma l es .  
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Cantor ( 19 7 6 )  studied the gender of the victim of humor 

and found that much humor contained a definite anti-fema le 

bias . She suggests the "sex of the target of r id icu l e  is an 

important determinant of the humor response , "  and that it is 

sti l l  " funnier to see a woman than a man disparaged " 

( p .  17 2 ) . 

I t  shoul d  be noted that "sex differences in 

eval uations of funniness have also been demonstrated in 

some types of non-sexua l humor " ( Chapman and Gadf ie ld , 

19 7 6 , p .  141) . Groch ( 19 7 4 )  studied col l ege student 

responses to cartoon types , humorous photographs , and 

humorous l iterature and found differences between the sexes 

in response to various stimu l i , a l though there was some 

"genera l i ty for wi t and humor constructs " ( p .  8 3 8 ) . 

Studies of Humor and Aggression 

The use of humor in aggressive , stressfu l situations 

has been wide ly stud ied . Strickland ( 19 5 9 )  found that in a 

hosti l i ty-arousing situation , subj ects preferred humorous 

materi a l  of a hosti l e  and aggressive nature , whi l e  sub j ects 

pl aced in a sexua l ly-arousing situation , preferred humorous 

mater ial  with a sexual theme . However , Byrne ( 19 61) , in an 

a l most identica l experiment , found that humor preferences 

were independent of motivationa l states . Yet Lamb ( 19 6 8 )  

rep l icated the Str ick land study and found that subj ects in 



I ' 

21 

the sexua l -arousa l condition d id indeed l augh more and gave 

higher ratings to sexua l cartoons than control sub j ects . 

Hetherington and Wray (19 6 6 )  investi gated the effects 

of stress and aggression on ratings of cartoons and found 

tha t  aggression affected humor ratings , but the direction 

and extent of the ef fect was dependent on the type of 

sub j ec t  and cartoon ; further , aggression seemed to be a 

more sa l ient factor than stress in humor apprec iation . 

La Gaipa ( 19 6 8 )  investigated the effects of stress on 

the appreciation of host i l e  humor with d i fferent stimu lus 

characteristics and found that c l assi fying humorous 

material  in broad categories , such as sex and aggression , 

ignores differences present in the thematic content within 

each category . "The use of gross indices • • •  may obscure 

the effects of motive arousa l on humor preference " ( p .  7 ) . 

Doris and Fierman ( 19 5 6 )  examined the re lationship 

between humor and anxiety and found that a re l ationship 

existed between anxiety , preference for cartoons with 

aggressive content , and the social context of the humor 

stimu l i . Go l lob and Levine ( 19 6 7 )  examined distraction as 

a factor in the enj oyment of aggressive humor and confirmed 

Freud's ear l ier argument that "successfu l aggressive humor 

distracts a person so that he is not ful l y  aware of the 

content of what he is l aughing at"  ( p .  3 6 8 ) . 
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Winick ( 1 9 6 3 )  views hosti l e  humor as " a  gift o f  shared 

aggression " ( p .  2 7 1 ) . A person te l l ing a j oke is abl e  to 

express aggression yet b lunt its force by "sharing " the 

j oke with another . · Singer ( 1 9 6 8 )  warns , however ,  tha t  

there is " no simp l e  one-to-one re lationship between the 

strength of aggressive impu lses and apprec iation of hosti le 

humor " ( p .  1 1 ) . 

Other Important Humor Studies 

Sewa l l  and Moore ( 1 9 8 0 ) found a cartoon-embe l l ished 

text was perce ived as significantl y  more en j oyab l e  than any 

other presentation when information was presented in print , 

aud io , and visua l modes . 

Skinner , Dubinsky , and Ingram ( 1 9 8 3 )  tested the use of 

humor to so l icit  respondent cooperation in questionnaire 

return and found the n0-humor condition response rate was 

significantly higher than the j oke-humor condition , but not 

significant ly d ifferent from the cartoon cond ition . 

Davis and Farina ( 1 9 7 0 )  examined humor as soc ial  

communication and found that social variab l es p l ay a ro le 

in humor appreciation , and that one of the principa l uses 

of humor is as a too l for communication with another 

person . Chang and Gruner ( 1 9 8 1 )  found a speaker of 

relative ly high-ethos can raise the audience ' s  estimation 

of the speaker ' s  funniness and sense of humor by using 
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mildly  self-di sparaging humor , provided the humor does not 

disparage the va lues of the audience . 

Z i l lmann and Stocking ( 1 9 7 6 )  fee l that "disparagement 

of others under l ies much of what we consider funny " ( p .  

1 5 4 ) . We seem to enj oy rid icu l ing others because it puts 

ourse lves in a more positive l ight . However ,  Go ldstein 

( 1 9 7 6 )  suggests there is  something in the nature of j okes 

"which goes beyond simpl e  disparagement : j okes are somehow 

broader than tha t "  ( p .  1 1 0 ) . Jes ting about one ' s  

inadequacies is  one possible way to dimini sh them , making 

them seem l aughabl e . Yet Go ldstein fee l s  i t  might be more 

an is sue of " se lf-directed j okes which concern the 

he l p l essness one fee l s  in certa in situations " ( p .  1 1 0 ) . 

Even l ingui sts have studied humor . Pepice l lo and 

Wershing ( 1 9 8 3 )  manipu l ated grammatica l categor ies to 

produce humorous effects . Shu l tz and Horibe ( 1 9 74 )  studied 

chi ldren ' s  appreciation of verba l j okes and found that a 

transition occurs between the ages of 6 and 8 in terms of 

understanding and appreciat ing the incongrui ty often 

present in humor . This , they say , suggests that humor may 

indeed have some l ingui stic impl ications . 

Levine and Red l ich ( 1 9 5 5) suggest that the fai lure to 

enj oy a cartoon or j oke does not mean that the person has 

fa i l ed to unders tand it . I t  may simp ly mean that the 

person has some hidden wish not to understand the humor . 



Losco and Epstein ( 19 75 )  studied the re l ationship 

between attitudes and preferences for spec ific humor 

content and conc luded that preferences for humor can be 

used as a "subt l e  index of attitudes " ( p .  3 3 3 ) . 
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Hol l ingworth ( 1 911 ) studied the effect o f  repeti tion 

on the apprec iation of humor and found that j okes do 

"change in re l ative mer it under the inf luence of 

repetition" ( p .  149 ) . Antic ipation and repetition can 

cause certa in types of humor to wane rapid ly . Jokes that 

tend to fade quick ly inc lude the sharp retor t , the pun , the 

caricature , and the occupation j oke . Those with somewhat 

more staying power inc lude the na ive j oke and the ca l amity 

j oke . Hol l ingworth conc ludes by indicating that the 

variab l e  e lements in j udgments of the comic fa l l  into two 

categories : var iations in the observer and variations in 

the comic situation . Either may have an inf luence on the 

resu l ting apprec iation of humor . 

Humor and Organizationa l Communication 

U l l ian ( 1 9 7 6 )  stud ied humor in a factory-work 

situation and found that " j oking is not a random behavior , 

but occurs in definite patterns " ( p .  13 1 ) . Further , there 

are many types and varieties of humor observab le in the 

work situation . Punning , making witty statements , te l l ing 

stories with " punch- l ines , " and genera l bantering were a l l 

observed with frequency . U l l ian suggests that this is a 
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practica l u s e  of humor i n  that " the j oker i s  protected from 

being charged with the respons ibi l i ty for the serious 

content or impl ications of the j oke " ( p .  1 2 9 ) . 

C lassification Systems 

Sigmund Freud was one of the firs t  to c l as s ify humor . 

Freud ( 1 9 0 5 )  p l aced the ludicrous into three categories: 

wit , comica l ,  and humor . Wit induce s  l aughter through a 

p l ay on words . I t  accomp l i shes this by causing a "saving 

in inhibition , "  which Freud says is a s i tuation in which 

one prepares for or expects to make a certain expendi ture 

and finds that a sma l l er expendi ture is required . Comical 

points out the contrast between some thing to be taken 

seriou s l y  and something tr ivia l or between something 

befi tting an adu l t  and something worthy of a chi ld . Humor 

resu l ts from a s i tuation where a person is abl e  to see a 

funny s ide of his  own misfortune . 

Fow ler ( 19 2 6 )  p l aces the ludicrous into the fo l lowing 

categories : humor , wit , satire , sarcasm , invective , irony , 

cynicism , and the sardonic . He l i sts the motive , method 

and means , and audience for each type . But Kambouropou l ou 

( 1 9 2 6 )  uses onl y  two categor ies: persona l humor and 

impersona l humor . Persona l humor is dependent on a feeling 

of super iority . One l aughs , therefore , at the misfortunes 

or infirmities of others . Impersona l humor is  dependent on 

incongruities of ideas or of s ituations . 
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Wi l lmann ( 1 9 4 0 ) suggests humor resu l ts from the 

joining of two ideas which involve something incongruous or 

contradictory . This can be accompl ished in three ways : 

.two ide as can be united if they have some common e lements� 

·two ideas can be united if one may be an i nference drawn 

from the other� or two ideas can be j oined if they actua l ly 

occur together in obj ective rea l ity .  

One of the most popu l ar c l assification schemes is the 

one advanced by Eysenck ( 19 42 , 19 4 7 ) . He suggests two 

aspects of humor : cognitive and oretic . Cognitive humor 

is incongrui ty ,  deceived expectation , i . e . , a contrast 

between ideas . Oretic humor gives l aughter based on the 

satisfaction of needs or desires , often emotional in 

nature . 

Andrews ( 19 4 3 )  out l ines six categories : derisiona l 

superiority , reaction to debauchery , subt lety , p l ay on 

words or ideas , sexua l ,  and ridicu l ous wisecracks . 

Stephenson ( 1 9 5 1 )  suggests on ly two categories : conf l ict 

and contro l . Confl ict humor expresses agreement and 

strengthens the mora le of those who are present whi l e 

undermining the morale  of those against whom i t  is a imed . 

Contro l humor expresses approva l or d isapprova l and 

indicates safety or friendship . 



2 7  

Comprehens ion o f  Humor 

Levine and Red l ich ( 19 6 0 )  studied the ro l e  of 

comprehension in the appreciation of humor and found that 

" even highl y  sophis ticated and we l l -adj us ted individua l s  

were unab l e  to comprehend , let a l one apprec iate , re l ative ly 

uncompl icated cartoons " ( p .  2 1 ) . This fai lure to understand 

and appreciate may be tied to emotiona l factors which " cou ld 

be traced to an under lying wish to avoid recogni z ing the 

j oke because of some conf l ict which the theme aroused " 

( p .  2 5 )  • The theme of the humor is  often "di sguised or 

distorted " so that it can be made to look r idicu l ous or 

incongruous . I n  doing so , the initiator runs the risk of 

having the yiewer or l i stener not understand the reference 

behind the distortion . The comprehension of humor usua l ly 

invo l ves a "high order of inte l l ectua l abstraction " ( p .  2 6 ) , 

but emotiona l factors were shown to have c lear ly impa ired 

the abi l i ty to appreciate humor . 

Soc ial Contexts of Humor 

Winick ( 1 9 7 6 )  suggests there are no universa l j okes . 

There are no stories which appeal  to everybody . Instead , he 

says , j okes are " to l d  by a tel l er to an audience that is 

perceived as being equa l to the te l l er .. ( p .  1 2 6}. Winick ' s  

research indicates a j oke ref lects social  attitudes and 

provides a vehic l e  " through which people can voice fee l ings 

for which there is no socia l ly acceptab l e  or easi ly 
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accessib l e  outl e t "  ( p .  1 2 5 ) .  Many d ifferent types of 

attitudes are so expres sed , usua l ly address ing taboo 

sub j ects or expressing approva l or disapprova l of some idea 

or behavior . In short , _.Winick says " humor is one way o� 

bring ing s ignificant prob l ems down to manageab l e  s i z e "  

( p .  1 2 8 ) .  

Chapman ( 1 9 8 3 ) agrees with Winick , adding that the use 

of humor in socia l situations must " inevitabl y  be mediated 

by the perceived va lues , motives , anG1ntentions of the 

initiator • • •  thus aiding members of sma l l groups to 

engage in smooth interactions " ( p .  1 3 5 ) .  

( 1 9 6 6 )  found essentia l ly the same thing , 

Young and Frye 

i . e . , that socia l 

interaction " p l ays an extreme l y  important part in 

determining the individua l ' s  appreciation of • 

types of humor " ( p .  7 5 4 ) .  

• • various 

Fine ( 1 9 8 3 )  makes an important point about the social  

context of humor by stres s ing that humor must invo l ve 

"communication among at l east two peopl e--ei ther directly or 

indirectly"  ( p .  1 7 6 ) .  We rare ly l augh a l one and never te l l  

ourselves j okes or p l ay j okes on ourse lves . Fine adds that 

most soc io l ogists of humor " agree that j okes on ly become 

j okes because of the social  responses to them " ( p .  1 7 6 ) .  

Winick ' s  ( 1 9 6 3 )  study of ora l ly communicated j okes 

revea l ed that such j okes " may have cons iderab l e  sharpnes s 

and some are c lear ly irreverent . Many of them have an 
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expl osive qua l ity " ( p .  1 8 9 ) .  Yet , a s  Hol l i ngworth ( 1 9 1 1 )  

points out , reaction to comic situations i s  often " dependent 

on i nd ividua l temperament , mood , and circumstance " ( p .  1 3 2 ) . 

Theories of Humor 

According to Keith-Spiege l ( 1 9 7 2 ) , theory refers to 

" notions wri ters have put forth " about humor . These notions 

shoul d  not be taken strict ly . Many are mere ly statements or 

"descr iptions of conditions under which humor may be 

exper ienced , rather than attempts to explain humor " ( p .  5 ) . 

A number of humor theories have been popu l ar down 

through the ages . Bio l ogica l , instinct ,  and evolution 

theories were popul ar ear ly on , but soon gave way to 

superiority theories , incongruity theor ies , surprise 

theories , and ambiva l ence theories . Many ma j or humor 

studies are tied to one of these theor ies . 

Young and Frye ( 1 9 6 6 ) suggest the maj ority of recent 

research in humor has been " inspired by the psychoana l ytic 

theory of humor as an adaptive adj ustment mechanism" 

( p .  7 4 7 ) . In other words , the pleasure we der ive from 

appreciation of humor comes from the sudden rel ease of 

tension or anxiety . I t  is a way of adapting to our 

environment . 

Winick ( 1 9 6 3 )  be l ieves that " the re lationship between 

current events and j oke content would appear to be re l evant 

to a theory of humor as a form of publ ic opinion " ( p .  2 8 8 ) . 
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Po l l i o  ( 1 9 8 3 )  acknowledges the social  context 

requirements of humor , yet suggests that humor is a broader , 

fie l d  event , i . e . , we need "a  compl ete description of the 

tota l fie l d  of events--both near and far--against which 

humorous actions and ideas manage to emerge and do the ir 

work " ( p .  2 1 4 ) . This is best i l lustrated by the remark , 

" you had to be there . "  This impl ies a fie l d  theory of humor 

that " pays fu l l  attention to the l aughing/smi l ing person in 

the fu l l ,  rich context of his or her contemporary first­

person wor l d "  ( p .  2 2 8 ) . 

Not a l l  researchers agree that a usefu l theory of humor 

exists . La Fave and Manne l l  ( 1 9 7 6 ) fee l tha t  " an adequate 

theory of humor remains to be formul ated " ( p .  1 1 9 ) . Omwake 

( 1 9 3 7 )  warns , however , that " no one theory can exp l a in a l l 

the factors invo lved in a humorous situation • • •  but some 

interesting viewpoints may be given " ( p .  6 8 8 ) . 

Eva l uation 

C l ear l y , humor has been the subj ect of much research . 

One might wonder whether there is room for yet another humor 

study . There is , of course , a lways room for one more , 

especia l ly since the study of humor is so subj ective . Too , 

there are numerous areas where humor has yet to be stud ied . 

Radio is one of these . The research reviewed above provides 

a good , basic foundation on which to bui l d . I t  does not 

answer the spec ific questions raised by the use of humor by 
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disc j ockeys i n  radio programming , nor does i t  d irect l y  

address a n  audience ' s  perception o f  that humor . However , it 

does provide a context in which the present study may be 

viewed and understood . 



CHAPTER 3 

RESEARCH PROCEDURES 

Research Design 

The research design for this study invo lves a 

treatment and post test . Measurement usua l ly occurs after a 

stimu lus or treatment which can either be presented as an 

opportunity for exposure or as a forced exposure . In the 

present study , fifteen humor segments were pl ayed for the 

sub j ec ts who responded to each segment by assessing the 

humorous content of the mater ial in degrees of funniness on 

a 0 - 1 0 0  sca le . Figure 1 shows the research design , 

diagrammed using the Haskins ( 1 9 7 8 )  notationa l system . 

Note that a l though the basic research design is termed 

post-test , four measures were taken before treatment was 

administered . These measures were demographic and cou ld be 

recorded at any time , independent ly of any treatment . The 

two key measures--degree of funniness and assessment of 

announcer--were taken fo l lowing forced exposure treatment . 

No causa l inferences shou ld be made from a proj ect 

employing this research design . However ,  the statistica l 

ana lysis of the data wi l l  involve a regression equation 

which wi l l  produce an expl anatory model rather than a 

prediction mode l ,  though a good explanatory mode l wi l l  

predict fai r l y  we l l  ( Lewis-Beck , 1 9 8 0 , p .  2 0 ) . 

3 2  
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Legend: 

t1 = time period before study began; 

t2 = time period during which subjects4iere 
providing demographic data; 

t3 = time period during which subjects were 
listening to treatment tape; 

t4 = time period during which subjects were 
recording assessments of humor and 
announcer (concurrent with t3); 

P1 = a group of 16 0 subjects; 

T = forced exposure (fx) to an audiotape 
containing fifteen humor segments; 

M1 = sex of subject; 

M2 = age of subject; 

M3 = education level of subject; 

M4 = time spent with radio (in hours); 

MS = degree of funniness of each humor segment 
on 0-100  scale; 

M6 = assessment of announcer style/delivery on 
Likert scale. 

Figure 1 .  Research Design for Humor Study. 

3 3  
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Working Hypothesis 

Hl = Appreciation of radio humor can be explained by 

examining humor type and its relationship to an 

audience's age, gender, education, liking of 

announcer, and time spent with radio. 

Preparation of Treatment 

Examples of radio humor were obtained from an 

objective source. California Airchecks of San Die�o 

collects examples of actual disc jockey shows from across 

the country and makes them available to radio stations, 

schools, and interested individuals. The purpose of this 

collection is to illustrate the content and variety of 

typical shows on radio without regard to whether they 

contain any particular content. 

3 4  

Twenty-one aircheck tapes were examined. Humor 

segments occurring on each were identified and transferred 

to a separate tape for convenience in handling. A content 

analysis was performed and segments classified according to 

type or content. Categories were adapted from those found 

by Winick ( 1 9 6 3 )  in his content analysis of orally 

communicated jokes. 

Segments were numbered for identification purposes and 

informational data were maintained on each segment. Such 

data included call letters of station broadcasting the 

material, city of license, and the name of the announcer. 
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This information is included in Appendix A. A copy of the 

audiotape used in the treatment is located In Pocket. 

The classification of humor segments into Winick's 

categories was judged best accomplished by the researcher 

who was familiar with the operational definitions of 

Winick's system and with previous research using the 

system. This improved .chances that the segments were 

properly classified. Classification left to uninformed 

individuals or even individuals who have been briefly 

trained is appropriate for some types of research, but 

presented significant opportunities for error here. 

Next, three examples of humor in each of five subject 

areas were readied for the subjects. Fourteen subject areas 

resulted from the classification process, but a pre-test 

(discussed below) indicated that presentation of material in 

fourteen categories was impractical. The five selected were 

the areas pre-test subjects remembered best and seemed most 

interested in. These five areas are sexual humor, political 

humor, ethnic humor, humor involving alcoholic beverages, 

and humor involving looks or personality. 

Three examples of each humor subject area were used so 

that the degree of funniness of that particular content 

area would not be judged on the basis of a single 

appearance in the material. Such a single appearance might 

not be particularly funny, but when the content area 
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surfaced again, it might be recorded as very funny. In 

order to permit the widest possible latitude in judgments of 

content, yet keep the study feasible, it was decided 

that three segments on each of five content areas would be 

presented. 

In essence, a humor index (the average of the 

responses to each of the three examples) resulted for each 

content type. This figure represented the degree to which 

the subject felt a particular content area funny. 

Recording Subject Responses 

Decisions concerning the humorous segments were 

recorded on two forms. The first asked subjects to rate 

their appreciation of each segment in terms of "degrees of 

funniness" on a thermometer-type scale, ranging from zero 

("totally unfunny") to 1 0 0  ("one of the funniest things I 

have ever heard"). This thermometer-type scale has been 

validated by Haskins ( 1 9 6 0 )  and others as a measure of 

reading interest in newspapers. Its application here, as a 

measure of what is essentially interest in humorous 

content, seems a logical extension of that research. 

Next, subjects were asked to indicate whether they 

liked or disliked the style or delivery of the announcer. 

A typical Likert scale (strongly dislike to strongly like) 

was used with the responses being averaged to form an 

announcer liking index for each humor type. 



To facilitate data tabulation, demographic data were 

recorded on a separate form prior to the treatment. 

Pre-Test 

3 7  

In order to refine the research instruments, a pre­

test was conducted. Babbie ( 1 9 7 3 ) suggests that the 

selection of subjects for instrument pre-tests "can 

profitably be kept flexible and varied" (p. 2 0 7 ) . The 

primary concern was that the instruments be pre-tested in 

the manner intended for the final study so that they could 

be reworked to eliminate any flaws. 

Fifteen subjects were selected to hear thirty-three 

humorous radio segments. The pre-test indicated, among 

other things, that the treatment session was too long and 

should be shortened and, further, that some humor segments 

were so unintelligible as to make their use impractical. 

Based on information provided by the pre-test, the 

instruments were appropriately revised and the treatment 

shortened. 

Identification of Subjects 

One hundred sixty subjects, ranging in age from 1 9  to 

SO-plus, were selected from both the university academic 

community and the Knoxville city population. These subjects 

were part of a convenience sample and were not selected at 

random. Research results will reflect only the views of 



this particular group and will not, therefore, be 

generalized to any other population. 

The Treatment 
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Subjects , in small groups of ten to twenty, were 

gathered in a small room so that each had the opportunity to 

hear the audio recording clearly. Subjects were positioned 

several feet apart and given a packet of materials with 

instructions to leave the packet face down until told to 

turn it over. 

The treatment administrator presented the 

instructions and the materials to each group in precisely 

the same manner in order to avoid contamination from 

extraneous variables. A copy of the instructions for the 

administrator appears in Appendix B .  

As part of the instructions, cautions were made that 

subjects should refrain from watching others and from 

talking or laughing aloud during the treatment process. 

Particular emphasis was placed on the need to have each 

subject record an honest evaluation of the material, not 

one influenced by other subjects. 

Subjects were first asked to complete the demographic 

section of the questionnaire. Subj ects were then exposed 

to three humor segments for each of five content areas and 

asked to rate the degree of funniness of each of the 

fifteen segments on the 0-10 0  thermometer scale and assess 
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their liking of the announcer's style or delivery for that 

segment on a Likert scale. The tape was stopped briefly 

after each segment to allow subj ects time to write down 

their responses. 

Following the completion of the treatment, subj ects 

were given a minute to look over their questionnaires to 

insure their completeness, and the questionnaires were then 

collected. 

Subj ects were debriefed in a short session following 

the treatment. An explanation of the entire proj ect was 

provided and subj ects were asked if they had any questions. 

These questions were answered and subj ects were excused. 

Control of Extraneous Variables 

Some research ( Eysenck, 1 9 4 7 )  has shown that an 

individual's particular appreciation of hu�or may depend, 

in part, on his/her personal�ty. This is a variable not 

addressed in this study. Ideally, subj ects would be given 

a personality test as a pre-test activity and results of 

that test could then be correlated with the responses to 

the humorous segments. Such an activity might be 

revealing, but is clearly beyond the scope of this proj ect. 

Cantor, et al. ( 1 9 7 4 )  found that "a person ' s  response 

to humor may be influenced by his excitatory state deriving 

from immediately prior experience " (p. 8 1 9 ) . This 

excitation may be transferred to the humor analysis 
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experience thereby hindering an unbiased evaluation of the 

humor. However, this potential problem was not viewed as 

serious since such experiences would be just as likely to 

occur in normal day-to-day radio listening situations as 

they would be just prior to these research activities. The 

influence of prior experiences would not be controlled for 

in an individual ' s  normal activities, so there was no 

compelling need to control for them here. 

Two significant problems arose regarding the physical 

environment of the evaluation session and the length of the 

session. Humor responses are apt to be influenced somewhat 

by the responses of nearby individuals. For example, if a 

subject does not find a segment particularly funny, but 

hears a nearby subject laugh, the first subject, not 

wanting to seem out-of-step with peers, might be tempted to 

change an original evaluation, perhaps on the grounds that 

others appear to have gotten the point. The proximity and 

reaction of others, then, could be a problem. Every effort 

was made, however, to structure the physical environment of 

the evaluation session so that each subject had a maximum 

amount of privacy and a minimum amount of peer contact 

during the treatment session. 

A second problem involved the anticipated length of 

the session. Listening to fifteen humorous segments 

extended the session to more than thirty minutes. Will the 

evaluation of the humor be as consistent toward the end of 
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the session as it presumably was near the beginning ? Again , 

there is no practical way to guarantee such consistency. An 

effort was made , however , to adj ust room temperature and 

treatment pace to control for fatigue. 

Statistical Analysis of Data 

Multiple regression was used to analyze the 

relationship between five independent variables and a 

single dependent variable. The purpose of this analysis 

was to determine whether the variance in response to radio 

disc jockey humor could be explained by the five 

independent variables , and , to some extent , what percent of 

the variance was attributable to each variable. 

The regression equation and the variables are 

described below : 

Dependent variable : Y = degree of funniness of 
content areas � 

Independent variables: Xl = gender of subj ect ; 

X2 = age of subject ; 

X3 = time spent with radio 
( in hours per day ) ; 

X4 = years of education 
completed � 

xs = liking of announcer . 

The regression equation is as follows: 

Y = a + blXl + b2X2 + b3X3 + b4X4 + bSX S  + e. 
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This prediction equation , as it is commonl y  ca l led , can be 

used to predict Y for given X va lues . 

The regression ana lysis was fol l owed by stepwise 

regression . Other variab les of interest were ana lyzed and 

reported using descriptive techniques, primari ly 

corre lation and t-tests. 



CHAPTER 4 

RESULTS 

Genera l Characteristics of Subjects 

Ninety fema les and seventy males comprised the 

convenience samp le used in this research. Tab le 1 presents 

means and standard deviations for each demographic 

variab l e. 

Tab l e  1 .  Means and Standard Deviations for 
Demographic Variables. 

Gender n Age Time Education 
Mean . so Mean so Mean so 

Fema les 9 0  2 2 . 9  5 . 8  3 . 2 2 . 0  1 4 . 2  1 . 5  

Ma les 70  2 7 . 2  8 . 9  2 . 5  2 . 2  1 5 . 0  1 . 6  

Tota l 1 6 0  2 4 . 8  7 . 6  2 . 9  2 . 1  1 4 . 6  1 . 6  

An effort was made in the se l ection of subjects to go 

beyond the academic community in order to reach individua ls 

from different demographic groups. Subjects were se lected 

from l ocal apartment comp lexes , industries , and churches, as 

we l l  as from the university community. It shou ld be noted 

43  
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that these subj ects were not randomly selected. No attempt 

will be made , therefore, to generalize results to any other 

population. 

It has been said that the individuals who most 

frequently serve as subj ects for social science research are 

college sophomores. The age of the typical sophomore would 

be somewhere near twenty years, with a corresponding level 

of educational achievement at slightly more than thirteen 

years. The data displayed above indicate that subjects used 

in this research were beyond the "sophomore syndrome. " On 

the average, subj ects were about four years older than the 

typical sophomore and had about two years more education. 

Males , especially , were well beyond typical sophomore 

demographics. 

The variable time represents time spent with radio in 

hours listened per day. Recent figures indicate that the 

national average radio listening time per day is three 

hours, six minutes ( 3 . 1  hours). Note that females 

reported an average of 3 . 2  hours per day listening time 

and males 2 . 5  hours per day. For males and the total 

group ( 2 . 9  hours), time spent with radio was a little less 

than the reported national average. 

The Sexual Humor Model 

The regression model tested in this research suggests 

that a subj ect's appreciation of a certain type of humor 
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i s  a function of five variab les : age , gender , education , 

time spent with radio , and l iking of the announcer ' s  sty l e  

or de l ivery . This i s  expressed as the regress ion equation 

Y = a + blXl + b2X2 +b3X3 +b4X4 + b5X5 + e ,  where a is  the 

Y-i ntercept , the va lue of Y when X = 0 .  B i s  the s l ope 

of the l ine , the number of units and direction that Y 

changes for each s ingl e  unit increase in X ( Younger , 1 9 7 9 , 

p .  1 5 ) . Xi is  one of the variab les of interest .  Y i s  the 

dependent variab l e . 

The first type of humor tested was sexua l humor . The 

samp l e  yie lded a mean humor appreciation i ndex of 4 1 . 2  on a 

0-100  sca l e . Liking of the announcer ' s  sty l e  or del ivery 

showed a mean of 2 . 5  on a 5-point Likert sca l e . 

Resul ts of a t-test indicated that there was no 

significant difference in the way mal es and fema l e s  rated 

sexua l humor ( t = 1 . 5 7 ,  df= 1 5 8 , p< . 1 1 8 ) . Ma l e s  had a mean 

appreciation score of 43 . 9  and fema l es 3 9 . 1 .  Liking scores 

were 2 . 7  and 2 . 5 ,  respective ly . 

Tab l e  2 presents the resu lts of the regres s ion ana l ysis 

for thi s  model .  Two of the variab l es were found to be 

significant in a subj ect ' s  appreciation of sexua l humor . 

Age was a contributor ( F= 4 . 1 4 ,  df=l , p< . 0 4 3 6 )  and l ik ing of 

announcer was high l y  s ignif icant ( F= 9 7 . 8 8 ,  df = l ,  p< . O O O l ) . 

The precise re l ationship between age and sexua l  humor 

appreciat ion was difficu l t  to determine . Severa l  

stati stica l tests revealed no re lationship between these two 



Table 2 .  Regression Ana lys is Resu lts  for Sexual Humor 
Mode l .  

Variab l e  F-va lue p 

Gender 1 . 7 1 0 . 19 2 3  

Age 4 . 1 4 0 . 0 4 3 6  

Time 0 . 0 1 0 . 9 1 8 6  

Education 0 . 0 2 0 . 8 9 8 1  

Liking 9 7 . 8 8 0 . 0 0 0 1  

R-Square = 0 . 4 0 5 2  

4 6  
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variab les ( t= 0 . 6 5 7 7 , df= 1 5 8 , p< . 5 1 1 7 ;  r =- . 0 3 ,  p< . 6 9 ;  

x2 = 1 . 1 0 2 , df= 2 , p< . 5 7 6 ) . I t  appears that age and 

apprec iation of sexua l humor may be rel ated spurious l y  

because of a nonrepresentative sample . Stepwise regression 

fai led to improve the mode l ,  but ind icated that l ik ing 

of the announcer accounted for most of the variation found 

in the dependent variab l e . Tab le 3 presents the resu l ts of 

the stepwise ana1ysis . Note that the R-Square va lue for the 

ana lys i s  is 0 . 4 0 5 1 . The R-Square va lue for a mu l tiple  

regres sion equation " indicates the proportion of  variation 

in Y ' expl ained ' by a l l the independent variab l e s " ( Lewis­

Beck , p .  5 3 ) . A high va lue ind icates a more compl ete 

expl anation of the variab le being studied . I n  thi s  case , 

the va lue is  . 4 0 ,  ind icating that the mode l explains 4 0  

percent o f  the variation i n  the dependent variab l e . 

The re l ationship between appreciation of sexua l humor 

and l i king of the announcer is c l ear ly indicated as a 

moderate , pos itive corre lation ( r = . 6 1 ,  p< . 0 0 0 1 ) . I n  other 

words , the degree to which sexual humor was appreciated was 

due in l arge part to a subj ect ' s  l iking for the announcer 

and poss ib l y  due in some sma l l  part to the subj ect ' s  age . 

The Body Humor Model  

The second type of humor tested was materi a l  re lated 

to one ' s  looks , body s i ze or type , or persona l ity . The 

samp l e  mean for appreciation of this type of humor was 5 3 . 9 .  



Tab l e  3 .  Stepwise Regression Resul ts for Sexua l 
Humor Mode l . 

Variab l e  

Liking 

Age 

Gender 

R-Sq . 

0 . 3 8 0 3  

0 . 0 1 8 1  

0 . 0 0 6 8  

Total R-Square = 0 . 4 0 5 1  

F-val ue 

9 6 . 9 4 6 4  

4 . 71 4 2  

1 . 7 8 5 7  

p 

0 . 0 0 0 1  

0 . 0 3 1 4  

0 . 1 8 3 4  

No other variab l e s  met the 0 . 5 0 0 0  s ignificance l eve l 
for entry into the mode l . 

4 8  
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The mean announcer l iking index was 3 . 0 .  The mean 

appreciation index for ma les was 5 5 . 8 , somewhat higher than 

the 5 2 . 4  for fema les . Liking indexes were 3 . 1 and 2 . 9 ,  

respective l y .  However ,  a t-test indicated that the 

differences recorded between ma les and fema l e s  were not 

signi f icant ( t= 1 . 2 2 ,  df = 1 5 8 , p< . 2 2 ) . 

Tab l e  4 presents the resu l t� of the regression ana lysis 

for this mode l .  On l y  one variable-- l iking of announcer--is 

significant ( F= 7 7 . 2 7 ,  df=1 , p< . OO O l ) . Stepwise regress ion , 

shown in Tabl e  5 ,  confirmed this find ing , indicating that 

the degree to which subj ects thought thi s  type of humor 

funny was c l early  a function of their l iking of the 

announcer . Note that the R-Square va lue is 0 . 3 5 6 7 , 

indicating that the l iking variab le explains about 3 5  

percent o f  the variation i n  appreciation o f  body humor . 

The reletionship between l iking of announcer and 

appreciation of body humor can be described as a moderate , 

positive corre l ation ( r = . 5 9 ,  p< . O O O l ) . 

The Ethnic Humor Mode l 

The third type of humor tested was ethnic humor . The 

samp l e  mean for appreciation of thi s  type of humor was 

4 3 . 3 .  The announcer l iking index mean was 2 . 6 .  Ma l e s  

apprec iated thi s  type of humor more than fema le s , with mean 

indexes of 4 6 . 7  and 4 0 . 7 .  respective ly . The announcer 

l iking index means were 2 . 6  for ma les and 2 . 5  for fema l es . 



Tabl e  4 .  Regression Ana lysis Resu l ts for Body Humor 
Mode l . 

Variab l e  F-va lue p 

Gender 0 . 3 2 0 . 5 7 4 6  

Age 0 . 6 7 0 . 4 1 5 9  

Time 0 . 1 7 0 . 6 8 2 0  

Education 0 . 0 2 0 . 8 9 4 1  

Liking 7 7 . 2 7 0 . 0 0 0 1  

R-Square = 0 . 3 5 8 9  

Tabl e  5 .  Stepwise Regres sion Results for Body 
Humor Mode l .  

Variab l e  

Liking 

Age 

R-Sq . 

0 . 3 5 3 1  

0 . 00 3 6  

Tota l R-Square = 0 . 3 5 6 7  

F-va lue p 

8 6 . 2 4 5 5  0 . 0 0 0 1  

0 . 8 8 5 8  0 . 3 4 8 1  

No other variab l e s  met the 0 . 5 0 0 0  significance l eve l 
for entry into the mode l . 

5 0  
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A t-test indicated a tendency toward significance, with 

ma les liking this type of humor better than fema les ( t = 1. 7 7, 

df= 15 8, p<. 0 7). While these differences were not 

significant at the usua l . 05 level, tqere appeared to be 

a tendency toward significance. Younger subj ects ( 1 8-34) 

appreciated ethnic humor to a greater degree than did older 

subj ects ( X2 = 1 3. 6 95, df=2, p<. OOl). 

As might be expected, the regression mode l showed 

gender to be one of three variab les significant to the 

appreciation of ethnic humor. Tab le 6 presents the resu lts 

of the regression analysis for this type of humor. 

Appreciation of ethnic humor was found to be a function of 

gender ( F= 4. 45, p<. 0 3), age ( F=5. 0 6, p<. 02 ) ,  and liking of 

announcer ( F= 15 0. 0 8, p<. OOOl). As with mode ls discussed 

previous ly, liking of announcer proved to be high l y  

significant. The re lationship between the appreciation of 

ethnic humor and liking of announcer can be described as a 

high, positive corre lation ( r=. 71, p<. OOOl). Stepwise 

regression resu lts, shown in Tab le 7, confirmed the three 

variab le mode l for this type of humor. Note that these 

three variables exp lain about 5 4  percent of the variation in 

the appreciation of ethnic humor ( R-Square = 0. 5 45 0). 

The Po litica l Humor Mode l 

Pol itica l humor means were lowest for any of the humor 

types tested. The samp le mean appreciation index for this 



Tab l e  6 .  Regression Ana lys is Resul ts for Ethnic Humor 
Mode l . 

Variab l e  F-va lue p 

Gender 4 . 4 5 0 . 03 6 5  

Age 5 . 0 6 0 . 0 2 5 8  

Time 0 . 0 0 0 . 9 6 2 7  

Education 0 . 0 2 0 . 8 8 4 2  

Liking 1 5 0 . 0 8 0 . 0 0 0 1  

R-Square = 0 . 5450  

Tab l e  7 .  Stepwise Regression Resu l ts for Ethnic 
Humor Mode l . 

Variab l e  

Liking 

Age 

Gender 

R-Sq . 

0 . 5 1 8 3  

0 . 0 1 2 9  

0 . 0 1 3 8  

Tota l R-Square = 0 . 54 5 0  

F-va lue 

1 6 9 . 9 9 6 9  

4 . 3 1 2 8  

4 . 7 2 9 2  

p 

0 . 0 0 0 1  

0 . 0 3 9 5  

0 . 0 3 1 2  

No other variab les met the 0 . 5 0 0 0  s ignif icance l eve l 
for entry into the mode l .  

52  
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type o f  humor was 3 8 . 2 .  The announcer l iking i ndex mean 

was 2 . 6 .  Ma les  and fema les d iffered l i ttl e  in their 

apprec iation of thi s  type of humor . The ma l e  apprec iation 

mean was 3 9 . 4 ;  the fema le mean was 3 7 . 3 .  Announcer l iking 

means were 2 . 7  and 2 . 6 ,  respective l y . A t-test revealed 

that the differences noted here were not signi f icant 

( t = 0 . 6 7 8 , df= 1 5 8 , p< . 4 9 ) . 

As with the body humor mode l ,  regressi on resu l ts , 

pr�sented in Tabl e  8 ,  indicate that on ly one variable-­

l iking of announcer--was s ignificant for the pol itica l humor 

mode l ( F= 8 4 . 3 1 ,  df= l , p< . O O O l ) . Stepwise regress ion 

resu l ts , shown in Tabl e  9 ,  confirmed that no other vari ab l e s  

contributed sign ificant ly t o  appreciation of po l itica l 

humor . Liking accounted for about 3 6  percent of the 

variation in this mode l ( R-Square =0 . 3 6 7 6 ) . A moderate , 

pos itive corre lation exists between the appreciation of 

pol i tical humor and l iking of announcer ( r = . 6 0 ,  p< . O O O l ) . 

The Alcoho l Humor Mode l 

Humor rel ating to the consumption and/or abuse of 

a lcoho l ic beverages yie lded a mean index rating of 5 5 . 1 ,  

the highest mean among the types of humor tested . The 

mean announcer l iking index was 3 . 2 ,  a l so the highes t  of 

those tes ted . Fema les  scored this humor higher than ma les , 

with a mean appreciation index of 5 5 . 5  and 5 4 . 5 ,  

respective l y .  The announcer l iking mean was 3 . 2  for both 



Table 8 .  Regression Ana lysis Resu l ts for Po l i tica l 
Humor Mode l . 

Variab l e  F-va lue p 

Gender 0 . 4 7  0 . 49 6 2 

Age 0 . 0 0 0 . 9 8 5 5  

Time 0 . 1 7 0 . 6 8 3 7  

Education 1 . 0 6 0 . 3 0 4 3  

Liking 84 . 3 1 0 . 0 0 0 1  

R-Square = 0 . 3 6 8 2  

Tab l e  9 .  Stepwise Regres sion Resu l ts for Po l i tical  
Humor Mode l .  

Variab l e  

Liking 

Education 

Gender 

R-Sq . 

0 . 3 6 0 7  

0 . 0 0 4 7  

0 . 0 0 2 1  

Total R-Square = 0 . 3 6 7 6  

F-va lue 

8 9 . 1 6 2 4  

1 . 1 5 6 6  

0 . 5 2 8 8  

p 

0 . 00 0 1  

0 . 2 8 3 8  

0 . 4 6 8 2  

No other variables  met the 0 . 5 0 0 0  s ignificance leve l 
for entry into the mode l . 

5 4  
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groups . A t-test revea l ed that these two groups were not 

significant l y  d ifferent in their appreciation of thi s  type . 

As Tabl e  1 0  indicates , l iking of announcer proved to be 

the only $igni ficant variable  in the regres sion mode l 

( F= 1 1 5 . 0 8 ,  df= 1 , p< . O O Ol ) . However , stepwise regress ion , 

shown in Tab l e  1 1 , revea led that age was near l y  s ignificant 

when used in combination with the l iking variab l e  ( F= 3 . 7 , 

p< . 0 5 4 8 ) . No other var iables proved to be s ignificantly 

re lated to apprec iatio�- of alcoho l -type humor . Liking and 

age together exp lain about 44 percent of the variation in 

the dependent variabl e  ( R-Square =0 . 4 3 9 4 4 ) . The corre lation 

between l ik ing of announcer and appreciation of this type of 

humor is a moderate , pos itive one ( r = . 6 5 ,  p< . 0 0 0 1 ) . 

Mul tico l l inearity 

One pos s ib l e  explanation for the l ack of s igni ficance 

of some of the var i ab l e s  in these mode l s  might be that some 

of the independent variables cou l d  be highly corre l ated with 

each other . "One of the resu l ts of thi s  phenomenon i s  that 

an estimated regression coefficient may be so unstabl e  that 

it fai l s  to achieve statistica l  significance , even though 

X is actua l ly associated with Y in the popu l ation " 

( Lewis-Beck , p .  5 9 ) . 

One way to assess mu l tico l l ineari ty is  to regress each 

independent variab l e  on a l l other independent variables . I f  

the R-Square is  near 1 . 0 , there is  high mul tico l l ine ar ity . 



Tabl e  1 0 . Regres s ion Ana lys i s  Resu l ts for A l cohol 
Humor Mode 1 • 

Var iab l e  F-va l ue p 

Gender 0 . 3 1 0 . 5 7 6 8  

Age 1 . 21 0 . 2 7 2 9  

Time 0 . 05 0 . 8 2 5 8  

Education 0 . 5 9 0 . 44 4 9  

Liking 1 1 5 . 0 8 0 . 00 0 1  

R-Square = 0 . 4 4 0 6  

Tabl e  1 1 . Stepwi se Regress ion Resu l ts for A l cohol 
Humor Mode l . 

Variab l e  

Liking 

Age 

Education 

R-Sq . 

0 . 4 2 3 8  

0 . 0 1 3 4  

0 . 0 0 2 2  

Tota l R-Square = 0 . 4 3 9 4  

F-va lue 

1 1 6 . 1 9 5 4  

3 . 74 4 0  

0 . 6 2 0 0  

p 

0 . 0 0 0 1  

0 . 05 4 8  

0 . 4 3 2 3  

No other variab les met the 0 . 5 0 0 0  signi ficance l eve l 
for entry into the mode l .  

5 6  
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Stepwi se regression ana lys i s  was performed o n  each o f  the 

mode l s  and the resu l ting R-Square va lues were nowhere near 

1 . 0 .  Therefore , mu l tico l l inearity was ru l ed out . 

An examination of a corre lation matrix i s  another way 

one can j udge whether mu l tico l l inear ity exists . The matrix 

for these mode l s  indicated that on ly two s igni ficant 

re l ationships exis ted among the independent variab l e s . Age 

and education were moderate ly , pos itive ly corre lated ( r= . 6 2 ,  

p< . OO O l )  and education and time were found to have a weak , 

negative corre lation ( r =- . 2 9 ,  p< . 0 0 0 2 ) . These re l ationships 

do not appear to be s ignificant enough to dec l are the 

presence of mu l tico l l ineari ty . 

Therefore , one can conc lude , based on this ana l ys is , 

that mu l tico l l inearity is  not responsible for the l ack of 

s ignificance of severa l variabl es to the respective mode l s . 

Other Observations 

The i ndividua l humor segment which consi stently 

received the highest appreciation rating was segment e l even , 

a parody of a current popu l ar song . The segment ,  from 

station K I TS in San Franc isco , was an examp l e  of a l cohol 

humor . I t  invo lved the music to George Michae l ' s  song 

" Care l es s  Whisper . "  However , the words were changed and the 

song became " " Care less  Hangover . "  

The individua l humor segment which consi s tentl y  

received the l owest appreciat ion rating was segment eight , a 
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character voice . The segment , an exampl e  of sexua l humor , 

was from station KWSS in San Jose . I t  invo l ved an 

appearance by S l ezo , the c l own . S l e zo ,  in f a l setto voice , 

urged chi l dren in the audience to participate in voyeur-type 

activities . 

I ndex ratings ranged from 0 to 9 7 .  At l east one 

sub j ec t  gave zero ratings to each of the three humor 

segments in the sexua l ,  ethnic , and po l itical content areas . 

One subj ect rated the a lcoho l segments high enough to yie l d  

a 9 7  appreciation index rating . 

Summary 

Mean appreciation index scores and mean announcer­

l iking index scores for each of the f ive humor types are 

summari zed in Tab l e  1 2 . Tab l e  13 summarizes the resu l ts of 

the regress ion ana lys i s , indicating the appropriate mode l 

for each humor type . 
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Tab l e  1 2 . Means and Standard Deviations for Appreciation 
and Liking Var iab l es by Humor Type . 

Humor Type Appreciation Liking 
Mean I ndex so Mean I ndex 

Sexual 4 1 . 2  1 9 . 3  2 . 5  

Body 5 3 . 9  1 7 . 2  3 . 0 

Ethnic 4 3 . 3  2 1 . 1  2 . 6  

Pol itical 3 8 . 2  1 9 . 3  2 . 6  

Alcoho l 5 5 . 1  2 0 . 4  3 . 2 

Tabl e  1 3 . Mode l s  Showing Variables Inf l uencing Humor 
Apprec iation . 

Humor Type Significant Variab l e s  

Sexua l Age ; Liking of Announcer 

Body Liking of Announcer 

so 

0 . 7 7 

0 . 6 7 

0 . 9 0 

0 . 7 8 

0 . 6 6  

Ethnic Gender ; Age ; Liking of Announcer 

Po l itica l Liking of Announcer 

Alcoho l Age ; Liking of Announcer 



CHAPTER 5 

SUMMARY , CONCLUSIONS , AND RECOMMENDATIONS 

Summary 

This study has es sentia l iy achieved its purpose , i . e . , 

to account for some of the variation in l i stener response to 

radio disc j ockey humor . I t  has accounted for up to 4 0  

percent of the variation i n  the appreciation of s e l ected 

types of humor . 

The three variab l es found to be important in the 

apprec iation of ethnic humor are gender , age , and l iking of 

announcer . Age and l iking of announcer are significant in 

the appreciation of sexua l and a l coho l humor . For body and 

pol itica l humor , l iking of announcer is the sign ificant 

contributor to humor appreciation . 

Younger subj ects ( 1 8-3 4 )  had a greater appreciation of 

sexua l ,  ethnic , and a l coho l humor than did o lder subj ects 

( 3 5 -plus ) . Ma les found ethnic humor signif icant ly funnier 

than fema les did . 

Discuss ion 

One of the things most apparent in the data is the 

c l ustering of scores in the midd le of the 0-100  sca le . 

Severa l exp l anations are possible . Firs t ,  radio l istening 

is often a personal experience , i . e . , often done a lone at 

6 0  
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home or i n  automobi les . Yet subj ects were asked to l isten 

to a series of radio humor segments and eva l uate them whi l e  

in an unnatura l setting and in the presence o f  a t  l east a 

dozen other persons . This artificial environment may have 

contributed to the d i stribution of scores about the midpoint 

of the sca l e . 

Second , sub j ects had no knowl edge of the time of day 

these humor segments were aired , the program e lements 

surrounding the humor segments , or of the occas iona l 

regiona l references made by some of the announcers . 

Third , subj ects were not fami l iar with e ither the 

announcers del ivering the humor or the stations for which 

they were working . Absent any particu lar loya l ty or 

pre j ud ice , sub j ects cou ld be expected to remain unsure of 

ind ividual s  with whom they were not acquainted . 

Fourth , the meaning of the midpoint of the 0-100  scal e  

may not have been c lear to some participants . This may have 

resu l ted in measurement error . 

Additiona l ly ,  other prob lems may have inf l uenced 

sub j ec t  responses . Some humor segments were onl y  ten to 

fifteen seconds l ong . Subj ects may have had some difficu l ty 

in becoming accustomed to the announcers or the sub j ect 

matter in such a short time . Subj ects were exposed to three 

examp les of each humor type and the ir j udgments averaged to 

form an index . Woul d  responses have been d ifferent if 



responses to five segments had been averaged to form the 

humor appreciation index? 
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The resul t  of these factors was a compress ion o f  the 

distr ibution of scores . Never�he l ess , up to 4 0  percent of 

the variation in appreciation for each humor type was 

accounted for . R-Square va lues c l ear ly ind icate that 

another 6 0  percent of the variation remains unaccounted for . 

The variab l es which may account for this variation were not 

spec i fied in the regress ion equation . Thi s  spec ification 

error is often a prob lem in regre s sion anal ys i s . I t  

ref lects a prob l em in the conceptua l i zation o f  the 

regress ion equation and is not an is sue that can be 

addres sed through data ana lys is ( Lewis-Beck , 1 9 8 5 , p .  2 5 ) . 

Conc lus ions 

The data support the fo l l owing conc lus ions : 

1 .  Liking of announcer was a significant contr ibutor 

to the appreciation of humor with sexua l , ethnic , 

po l itica l , body , and a lcoho l theme s . 

2 .  Age was s ignificant to the appreciation of sexual ,  

ethnic , and a lcoho l humor . Younger subj ects 

( 1 8 - 3 4 ) appreciated these types to a greater degree 

than o lder subj ects did . 

3 .  Gender was significant to the apprec iation of 

ethnic humor , wi th ma les appreciating this type of 

humor to a greater degree than fema l es . 
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4 .  For the five types of humor examined , two 

variab les--education and time spent with radio-­

did not s ignif icant ly contribute to appreciation . 

5 .  Measurement error may have been responsib l e  for the 

distribution of appreciation scores about the 

midpoint of the 100-point sca l e . 

6 .  Sub j ec t  unfami l iarity with both the station and the 

announcer may have contributed to the compress ion 

of appreciation scores . 

7 .  I n  rank order , sub j ects preferred humor with the 

fo l lowing themes : a lcoho l , body , ethnic , sexua l ,  

and po l itica l . These findings may be genera l i zed 

to other audiences only to the extent that the 

samp le used here represents a cross-section of 

a typica l aud ience . Variation in appreciat ion of 

these types seems to indicate that a rank ordering 

of other humor types wou ld be pos s ib l e  for other 

audiences .  

The Hypothes i s  

The hypothesis tes ted by this study--that five 

variab les cou ld exp l ain apprec iation of humor--cannot be 

supported in fu l l .  The resul ts do indicate , however ,  that 

the hypothesis can be partia l ly supported in that l iking of 

announcer was a s igni ficant contr ibutor to apprec iation of 



a l l  five humor types . Age was s ignificant in three and 

gender in one . 

Humor Theory I mp l ications 

6 4  

Omwake ( 1 9 3 7 )  studied humor and its re lationship to 

age , gender , and other persona l characteristics . Though 

Omwake ' s  research and the pre sent study share more 

differences than s imi l arities , both concern themse lves with 

some of the same variab les . 

Omwake reported results as fol l ows : 

1 .  No j oke was cons istently marked best or poorest . 

2 .  Each was marked " point l es s "  by at l east one person . 

3 .  Ma les showed a greater l iking for the shady 

j okes than did fema les . 

4 .  Every j oke was ranked as bes t  and poores t  by at 

l east one person . 

With the exception of number three , Omwake ' s  

conc lus ions fit the present study eas i l y .  However ,  her 

statements are genera l and not supported by statistica l 

ana lys i s . The present study does support these conc lus ions , 

but goes beyond to apply the conc lus ions to specific content 

areas . 

Singer ( 1 9 6 8 ) , after his study of hosti l e  humor and 

aggress ion , conc luded " concentration , invol vement , and 

perhaps wariness and defens iveness , stemming • • •  from 
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perceptions of the experimenta l situation as  potentia l ly 

demanding or threatening • • • inhibi ted humor apprec iation "  

( p .  12 ) . 

Eysenck ( 1 9 4 3 ) , in an attempt to refine measuring 

techniques , emp loyed a number of di fferent ways of measuring 

humor j udgments . These inc luded compar ing a person ' s  

ranking of humorous i tems with that of a standard group , 

requiring the subj ect to se l ect the funniest ending for a 

j oke when severa l were offered , and requiring a sub j ect to 

caption a cartoon or finish a j oke , among others ( p .  19 2 ) . 

After examining the data , Eysenck conc l uded that 

" scores on the ordinary type of test of ' appreciation of 

humor ' are va luel ess • • •  [ and ] measure nothing but the 

subj ect ' s  reaction to the test itse l f "  ( p .  2 0 4 ) .  A l though 

Eysenck was measuring " sense of humor , "  his point may have 

impl ications for the present study . The measures here may 

have on l y  face val idity .  A more sens itive measure of 

appreciation of humor may be needed . 

Taking Eysenck one step further , one sees that " i f 

scored on number of items found amusing , it is pos sib l e  to 

predicate a genera l factor embracing a l l  the tests " 

( p .  2 0 4 ) . This suggests , he says , that the essence of the 

sense of humor is affective rather than cognitive . 

The present study fal l s  we l l  within the framework of 

resul t s  reported by others .  I t  supports mos t  of Omwake ' s  

conc lus ions , is  l ike ly susceptibl e  to Singer ' s  



contamination , and may ul timate ly rest on Eysenck ' s  

conc lus ion that appreciation of humor is mainly affective 

rather than cognitive . 

Imp l ications for Station Operation 

6 6  

A lthough not a l l five variab les were s ignificant , 

results of this study have severa l imp l ications for radio 

station operation and management practices . First , the 

resul ts c l early point to the ski l l s  of the announcer as a 

s ignificant contributor to appreciation of humor . These 

ski l l s were l oos e l y  termed " l iking of announcer ' s  sty l e  or 

de l ivery , " but may have taken on broader characteristics in 

the minds of the subj ects . Voice qua l i ty ,  vo lume , word 

choice , credibi l ity ,  and the l ike may be par t  of " sty l e  or 

de l ivery , "  but were not separated for deta i l ed ana l ys i s  in 

this pro j ect . Station managers might be advised , then , that 

humor a l one may be insufficient to win an audience ' s  

attention : the humor must be integrated into an announcer ' s  

styl e .  

Second , this research supports standard radio s tation 

practice . Station management typica l ly pays l itt l e  

attention t o  the type of humor used o n  the air . Some 

managers and program directors mere l y  encourage wi l l ing 

announcers to use humor as part of their programs . Not much 

concern i s  usua l ly expres sed about the type of humor used . 

According to the data gathered here , thi s  turns out to be a 
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fairly workabl e  practice . Announcers shou l d  be good , i . e . , 

personabl e  and ski l l fu l  in the performance of their j obs . 

They shou ld be l ikab l e . But management shou l d  be aware that 

age and gender can sometimes contribute to the appreciation 

of some types of humor and that air persona l ities , at the 

very l east , should choose the ir humorous materi a l  with some 

attention to audience demographics . 

Of primary interest to station managers ,  however ,  

shou l d  be the i s sue of l iking of announcer . Th is l iking 

cou l d  inc lude voice qua l ity ,  persona l ity , credib i l ity ,  word 

choice , and the l ike . I t  wou ld be helpful if  station 

managers cou l d  determine what l isteners l ike about an 

announcer ' s  sty l e  or de l ivery . Since the l ik ing variab l e  

was s igni ficant i n  each o f  the five humor types tes ted , a 

great dea l cou l d  be learned by exp loring this variabl e  

further . 

Suggestions for Further Research 

This study , whi le not complete ly explaining the 

apprec iation of humorous content on radio , does provide a 

foundation on which to base additiona l research . The 

fo l lowing suggestions are made for further s tudy . 

First , other humor types need to be examined . Five 

types were examined here , but a study of other content areas 

shou l d  provide addi tiona l ins ight . 
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Second , other variab l es need attention . These might 

inc lude d e l ivery technique , mus ic preference , heavy and 

l ight radio users , or persona l i ty traits and their relation 

to humor appreciation . These might become addi tiona l 

variab l e s  in a regress ion equation . 

Third , other research designs shoul d  be considered . A 

c l assica l l aboratory experiment , i . e . , treatment and contro l 

groups , coul d  yie l d  some usefu l information . Or converse ly , 

a natura l istic setting and unobtrusive measures might yie ld 

more meaningfu l data . 

C l ear l y ,  there is much work sti l l  to be done in the 

area of radio disc j ockey humor . Thi s  s tudy presents some 

signi ficant findings , but many more ques tions remain to be 

answered . 
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SEGMENT 

1 

2 

3 

4 

5 

6 

7 

8 

9 

1 0  

1 1  

1 2  

1 3  

1 4  

1 5  
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INFORMAT IONAL DATA ON TREATMENT SEGMENTS 

ANNOUNCER 

Don Rose 

Don Rose 

Barsky 

Don Rose 

Barsky 

Barsky 

Rich Brothers 

Ke l l y and K l ine 

Rich Michae l s  

M .  G .  Ke l l y 

Ed Vo lkman 

Dean and Jones 

Lannigan and Friends 

Robert Murphy 

Robert Murphy 

STAT ION AND C ITY 

KFRC , San Francisco 

KFRC , San Francisco 

WCAU , Phi l ade l phia 

KFRC , San Francisco 

WCAU , Phi l ade l phia 

WCAU , Phi l ade l phia 

KFMB , San Diego 

KWSS , San Jose 

WVIC , Lans ing 

KOST , Los Ange les 

KITS , San Francisco 

K I X I , Seatt l e  

WMGG , Tampa-St . Pete 

WKQX , Chicago 

WKQX , Chicago 
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INSTRUCTIONS FOR ADMINI STRATOR 

BEFORE subj ects arrive , place one packet of materia l s  a t  

each desk o r  seat . P l ace materia l s  face down . 

8 1  

AS SUBJECTS ARRIVE , ask them to take a seat and request that 

they do not l ook at the mater ia l s  in front of them at this 

time . 

BEGIN by saying " P l ease turn over the packet of material s  

and l ook on ly at the first page . Let ' s  read the information 

on page 1 of the materia l s  together . "  ( READ PAGE ) 

CONTINUE by saying "Now , pl ease turn to page 2 of the 

materia l s . These items shoul d  be answered hone s t ly . No 

names wi l l  be associated with responses , so you are as sured 

of anonymity . P l ease answer items one and two on page 2 

now . " ( nu � )  

CONTINUE by saying " Now please compl ete item three on page 

2 .  Note that this asks for the number of hours per day you 

spend l i s tening to the radio , so please think careful ly 

about the number of hours you spend l i s tening in the 

morning , afternoon , and evening . "  ( PAUSE ) " P l ease compl ete 

item 4 .  This asks for the number of years of education 

compl eted . I f  you fini shed high schoo l , then you have 



compl eted 1 2  years ;  one year of co l lege or post-secondary 

work wou l d  be 1 3 , and so on . "  ( PAUSE ) 

CONTINUE by saying " I tem five asks for you to check your 

mus ic preference . The category "rock"  inc ludes Top " 4 0 , 

8 2  

Top 1 0 0 , Album Rock , and Contemporary Hits . Loca l stations 

WOK! & WIMZ are exampl e s  of stations pl aying this type of 

mus ic . The category " b l ack/ sou l / R&B" inc ludes mus ic 

des igned to appeal  to primari ly b l ack audiences . Urban 

contemporary formats are a l so inc luded here . Loca l s tations 

WBMK & WKGN are exampl e s  of stations pl aying this type of 

mus ic . The category " country " inc ludes a l l  mus ic termed 

modern country or country western . Local  stations WIVK , 

WNOX , and WNKX are examples of stations p l aying thi s  type 

of music . The category " adu l t  contemporary " inc ludes softer 

rock hits designed to appea l primarily to an adu l t  audience . 

Loca l  station WMYU ( U-10 2 )  plays thi s  type of music . The 

category "rel igious " inc ludes gospe l  or inspirationa l mus ic 

and can be found l oca l ly on WRJZ , WITA , WKXV , & WSKT . The 

fina l category " easy l istening " is sometimes c a l l ed e l evator 

music . I t  i s  soft , smooth , and often features more 

instrumenta l cuts than voca l s . WEZK is the l oca l station 

p l aying this type of mus ic . P l ease check your preference . "  

( PAUSE ) 

CONTINUE "Now please write down in the space provided the 

ca l l  l etters of the station you norma l ly l isten to . "  
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CONT INUE by saying " Next , please turn to page 3 of the 

materia l s  and fol l ow a long as I read and exp l a in the 

instructions . "  ( READ INSTRUCTIONS : CALL ATTENTION TO 

�XAMPLE ) .  " The sca l e  for the announcer ' s  s ty l e  or de l ivery 

is different from the one you wi l l  use for rating the humor 

segments .  Note that the sca l e  goes from 1 to 5 .  One means 

strongl y  dis l ike and 5 means strong l y  l ike . You may 

circ l e  any of the five numbers , depending on the 

strength of your l ike or dis l ike for the announcer ' s  

style or del ivery . 

EXPLAIN what sub j ects wi l l  be hearing . "You wi l l  be hearing 

examples of radio disc j ockey humor . Some humor segments or 

some of the announcers invo lved may be fami l iar to you . 

Some may not . Your task wi l l  be to provide two j udgments 

about each segment . First , j udge the degree of funn ines s  of 

the humor itse l f  on the 0 to 1 0 0  sca l e . Then rate the style 

or de l ivery of the announcer on the 1 to 5 sca le . P l ease 

l i sten carefu l ly and avoid ta l king with or watching other 

persons .  We want your honest eva luation of the humor , not 

an eva luation based on how you saw others react to it . YOUR 

HONEST AND CANDID EVALUATION IS ESSENT IAL TO THE SUCCESS OF 

THI S  STUDY . P l ease avoid any verba l response to the humor 

i . e . , no l aughing out l oud at a particu l ar l y  funny segment 

or groaning at one that appears not so funny . The tape wi l l  
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be s topped after each humor segment to a l l ow you time to 

write down your res ponses . Now , before we begin , are there 

any que stions ? 11 

ANSWER QUESTIONS , i f  any . PLAY TAPE . 
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A COMMUNI CAT IONS RESEARCH PROJECT 

YOU HAVE BEEN SELECTED TO PARTICIPATE IN A 

COMMUNI CATI ONS RESEARCH STUDY . ALTHOUGH YOUR 

PARTICIPATION I S  NOT REQU IRED , THE RESEARCHER WOULD 

VERY MUCH APPREC IATE YOUR CONSENT TO HELP WITH THI S  STUDY . 

YOUR NAME WILL NOT BE USED OR ASSOC IATED WI TH YOUR 

ANSWERS . COMPLETING THI S  QUESTIONNAIRE REPRESENTS 

YOUR INFORMED CONSENT TO PARTI C I PATE .  

I T  I S  THE PURPOSE OF THE STUDY TO EXAMINE AUDIENCE 

PERCEPTIONS OF CERTAIN TYPES OF RADIO HUMOR . PLEASE 

RESPOND TO EACH ITEM HONESTLY AND TO THE BEST OF YOUR 

ABILITY . PLEASE DO NOT WRI TE YOUR NAME ON ANY OF THE 

MATERIALS . 



BACKGROUND DATA 

1 .  Are you ( Check One ) Ma le ---

Fema l e  ---

2 .  How o l d  are you , a s  o f  your l a s t  
birthday ? 

3. Approxima te l y  how many hours per day 
do you s pend l i sten ing to the rad i o ?  

4 .  P l ea se i nd i ca te the number o f  years 
o f  education c omp l e ted : 

5 .  Wh ich type o f  mu s i c  do you pre fer ? 
( Check One ) 

( 1 )  Roc k  ( 2 ) _B l ac k / Sou l / R& B  

( 3 )  __ country ( 4 )  __ Adu l t  Contemporary 

(S )  __ Re l i gious ( 6 )  __ Easy Listen ing 

What l oca l s tation do you norma l l y 
l i s ten to ? 

8 7  

Office 
U se 

1 .  

2 .  

3. 

4 .  

5 .  



8 8  

HUMOR RAT ING SHEET 

I NSTRUCT I ONS : Be l ow you wi l l  see a thermometer rating sca l e  
�hich indica te s degrees o f  funnine s s . The highe s t  pos s i b l e  
rating i s  100  ( " One o f  the funniest th ings I have ever 
1eard " ) � the l owe s t  pos s ib l e  rating is zero ( " Tota l l y 
1nfunny " ) . �or each o f  the humorous e l �ment s  p l ayed , p l ease 
Lndicate the degree to which you thought the segment funny . 
�ake sure your response i s  in the appropr i ate b l ank . 
�emember to j udge the funn ine s s  o f  the humor f i r s t , then 
rate your l ik ing o f  the announcer ' s  sty l e  or de l ivery on the 

L to 5 ( Di s l ike to Like ) 
�or examp l e : 

Humorous Rat ing 
( 0-10 0 )  

73  

sca le provided : 

Announcer Sty l e / De l ivery 
( Di s l ike-Neutra l -Like ) 

1 2 3 � 5 
�our answer s  wi l l  be kept confidentia l and wi l l  not be 
lS s oc iated with your name . 

On 
I 

things 



Segment Code 

RAT ING SHEET , CONT INUED 

Humorous Rat i ng Announcer S ty l e / De l ivery 
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( 0-10 0 )  ( Di s l ike---Neutr a l ---Like ) 
1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 

1 2 3 4 5 
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