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Abstract 

In this study,five leading national publications werereviewed for their treatment 

ofthe Million Man March on October 16,1995. The study exammesthree newspapers 

(The New York Times,The WashingtonPostand USA Today)and two news magazines 

(Time and NewsweeK). The analysis considers such factors as whenthe publications 

began coverage ofthe eventand such variables as article placement,time frameof 

coverage,content,elementofnewsworthiness,tone and type ofcoverage. The analysis 

revealsthatthe five publications gave equal voicesto both sides ofthe issue. No 

correlation wasfound between placementand tone,that is,negative articles were not 

given more or less prominent attention than positive ones. The research also found that 

the five publications did afairjob ofinterpreting the news,although notas good asthey 

did reporting it. Newspapers,predictably perhaps,did a poorerjob interpreting the news 

than did news magazines. The five publications did apoorjob ofsituating the newsfor 

readers by notincluding much contextsurroundmg the Million Man March 
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CHAPTERI 

INTRODUCTION 

In 1969,political scientist Harold Lasswell published an article in Mass 

Communicationstitled,"The Structure and Function ofCommimicationin Society" 

(Lasswell,1969,p. 103). Inthe article,Lasswell argued thatthe media havethree 

primary functions:(1)to report ongoing news events,(2)to interpretthe meaning of 

those news events,and(3)to socialize those ongoing newsevents into the cultural norms 

ofindividuals(readers,listeners or viewers). 

The first function,reporting ongoing news,or,as Lasswell called it,surveillance, 

involves highlighting people,organizations and eventsto the public. In so doing,the 

public has accessto information aboutpeople,organizations and eventsthatthey cannot 

witness directly(Graber,1993,p.5). This mass mediafunction is extremely importantin 

a democracy because,among otherthings,it allows citizens to be informed and thus 

makeinformed electoral decisions(Entman,1993,pp.3-13,17). 

The media's failure to properly reportongoing newsevents may,as Graber says, 

"doom people and eventsto obscurity by inattention." There are,however,anumber of 

reasons whythe mediafail to report certain ongoing newsevents Among the reasons 

are: limited newshole;time constraints relating to deadlines;lack ofnewsworthiness; 

and,perhaps morethreatening,conscious attempts by media mangersto suppress 

informationfor ideological reasons(Graber,p.6-7). 
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In Lasswell's second function,interpreting news events,he contendsthat media 

practitioners notonly reportnews butassess it and filter out whatis deemed important 

and unimportant. Unfortunately,the interpretation is based onthe values and experiences 

ofthe interpreter-who is,in this case,the reporter or editor. The second function 

characterizes,in part,the mass media's role as so-called gatekeepers(Graber,1993,p. 

110).In masscommunications,the gatekeeper's role is performed when media managers 

"makethe final decisions about which stories will actually be published or aired"(Graber, 

1993,p. 110). The role is an all-encompassing responsibility ofmanaging editors, 

production managers and copy editors. They mustconstantly determine,sometimes 

hurriedly,whattheythink people wantto read or watch. This all-encompassmg 

responsibility,Lasswell argues,is based onthe values and experiences ofthe managing 

editor,production and/or copy editor. 

Atbest,however,interpreting news events helps citizens better understand news, 

which may be otherwise swarmed with technical and complicatedjargon and/or concepts. 

Needlessto say,media practitioners mustbe carefiil with this function because their 

interpretations may shape the perceptions ofmillions ofreaders,viewers or listeners 

(Graber,p. 10). 

Lasswell asserts the final majorfunction ofthe mass mediaisto situate news 

events within a contextso that audiences may understand howthe news affectsthem and 

the restofthe world. Lasswell callsthis socializing(Lasswell,1969,p. 103). 



Lasswell suggeststhatthe mediainstill basic values and orientations into 

individuals,which in turn help them synthesize the news within their culturalframework 

(Lasswell,1969,p. 103).Commenting on how news affect young children,Graber had 

thisto say:"[The mass media]teach[young people]which elements produce power, 

success and dominance in society,and[the mass media]provide[children]with models 

for behavior"(Graber,1993,p. 11). 

Although it IS difficultto factually determine,or quantify,whetherthe mass 

media affect adult behavior,Lasswell's socialization function suggests thatthe mass 

media provide "ingredients thatpeople use to adjusttheir existing attitudes and opinions 

to keep pace with achanging world(Graber,1993,p. 11). 

Thethird functionfollows the Westley-MacLean(Westley and MacLean,1976, 

pp.31-38)model,which asserts thatjournalists sometime construct messages with the 

intentofmodifying the perception ofreaders,viewers or listeners(Severin,Tankard, 

1992,pp.404-06). 

Notwithstanding,journalists are urged to engage in objectivejoumalism,that is, 

unbiased reporting ofnewsevents,that gives equalcoverage and respectto both sides of 

newsevents.This widely accepted,yet unregulated mandateforjournalist is in 

juxtaposition to Lasswell's second and third functions ofthejournalist,which are to 

interpret newsevents and to help audiences socialize newsevents into their daily lives. 

Asaforementioned,howjoumalistsinterpretand socialize newsevents are based, 

in part,on their personal values and experiences.Thus,pure objectivity from a 



journalistic stand pointis nearimpossible to achieve(Kirman,1992,pp.47-51). Entman 

saysthe very nature ofnews selection—deciding whatis or is notnewsworthy,whatfacts 

should be or should notbe used,whatstories should be onthe front-or last-page-is based 

onthe interpretation ofeach individualjournalist or news organization(Kirman,1992, 

pp.47-51) 

Ziegler(Zieger and Asante,1992,p. 19)goes a step further by suggestmg in her 

mass mediaenculturation theory that bothjoiimalistand thejournalist's newssources 

bring unique inteipretations to news events and situations. Differences in culture,she 

argues,affect one's processing ofnewsevents(Ziegler and Asante,1992,p. 19). 

A numberofexperiments have demonstrated the effects culture hasin processing 

information(Severin,Tankard,1992,pp.71-86). Amongthe moststriking is Bagby's 

(Bagby,1957,p.331-34)research on binocular rivalry whereby he discovered that 

Hispanics and Americans(whites)each better retained information abouttheir own 

culture(Severin,Tankard,1992,pp.P.75). 

Howjournalists interpret,socialize and process information is perhapsfurther 

compromised when covering so-called extraordinary news events,which give media 

managers little time to prepare then responses. Considerthe media's reaction to the 

Oklahoma City bombing in which early newsreports linked the bombing to Islamic 

fundamentalist groups such as Humas(Agrawal,1995,p.35).Orthe media's depiction of 

Richard Jewelin connection with the 1996 Olympic bombingin Atlanta.Asthese 

examples indicate,misinformation is sometimes reported during the coverage of 



extraordinary events,particularly whenjournalists begin speculating about potential 

culprits in such crises(Duffy,1995,pp.34-45).Unlike the Oklahoma City bombing or 

the 1992Los Angeles riot,some extraordinary events are not unexpected butrather 

planned and sometimes anxiously anticipated(Graber,1993,pp. 149-50). Nevertheless, 

such newsevents are outofthe ordinary and touch the lives of"thousands"ofpeople. 

Considertheimpactofthe 1963 March on Washington,orthe jSrst South African 

democratic elections,which abolished apartheid-rule after morethan 300 years. 

Likewise,the mediarespond to planned extraordinary events much like they do 

unexpected ones,minus,perhaps,the rush tojudgmentdueto the often fatal or crimmal 

circumstances surrounding unexpected extraordinary events(Graber,1993,pp. 148-66). 

Doesthe sporadic or often riveting nature ofextraordinary newseventsfurther comprise a 

journalist's objectivity,which,as Lasswell theorized,is muffled dueto personal 

interpretations? 

Using both Lasswell's modeland Ziegler's theory,how dojournalists-relying on 

their personal values,experiences and cultural normalities—make sense outof 

extraordinary newsevents,which are,by definition,farfrom normaland to some extent 

once-in-a-lifetime novelties? Moreover,how dotheir interpretations affecttheir news 

reports and consequently media audiences'perception ofsuch extraordinary events? 

Dueto the increasing number ofmedia acquisitions,mergers and buy outs,a 

considerable amountofdebate has beenfostered recently surrounding the question,"who 



controls the media"?In addition to that oft-mentioned debate,anumber ofresearch 

papers have been written aboutthe lack ofminorities in newsrooms and in media 

managementpositions. 

Lasswell's model and Ziegler's enculturation theory are perhaps sound platforms 

upon whichto stand when debating againstrecenttrends regardmg concentration in 

media ownership and the lack ofminorities in today's newsrooms.AsRoefs explains,a 

non-diversified media-both in its ownership and its practitioners are undesirable in a 

multicultural,diversified America(Roefs,1993,pp.22-27).AsDanny Schechter says: 

"Ownership and interests are usually linked.This goesforthe news businesstoo:The 

concentration ofthe American mediainfewer and fewer hands has had an impacton 

whatdoes and does not get covered"(Schechter,1994,pp.43-45). 

In 1994,the American Society ofNewspapers&Editors reported that 10.9%of 

newspaperjournalists were minorities(Editor&Publisher,1995,p.39),a slim4% 

increase since 1983(E&P,1995,p.39). Minorities included Afiican Americans,Asian 

Americans,Native Americans and Hispanics(E&P,1995,p.39).Howeverin thatsame 

year,minorities represented only8.2%ofjournalistsin newspaper managementjobs 

nationwide,while whites represented 91.8%(E&P,1995,39).Moreover,as of1995, 

46%ofthe country's daily newspapers had no minority employees at all(Anfuso,1995, 

pp.30-38). Takahashi(1992,p.44)suggeststhatthese media demographicshave 

tremendousconsequencesin termsofwhatnewsevents do or do not getcovered,as well 
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as how(whatangles)are developed. Itis for this reasonthat Takahashi urges media 

managersto diversify their newsrooms with skilledjournalistsfrom minority groups. 

The editor's reaction attheLosAngeles Timesto the so-called Los Angeles "riots" 

is a good example ofone ofthe effects offew mmorities-particularly African 

Americans~in newsrooms(Takahashi,1992,p 44). According to Takahashi,white 

reporters attheLA Times were told by its editors notto go to riot sites forfear thatthey 

may be physically harmed(Takahashi,1992,p.44). Consequently,theLA Times had to 

mobilize their minorityjournalists,who represented 19.6%ofthe Timestotal editorial 

staff,which included all oftheir bureaus.This wasatremendous handicap,notto 

mention loss oftime,becausesomeofthe minority reporters—whichincluded African 

Americans,Latinos and Asian Americans-worked in suburban areas,and ofthe 

minonties,asmall percentage ofthem were black(Tharp,1995,p.46). 

Asaresult,theLA Times'coverage ofthe uprising wasone-sided,focusing 

primarily on views held byLosAngeles public officials,views that werefar different 

from those espoused by community leaders who lived in riot sites(Graber,1993,pp.149-

50). 

Couple Lasswell's three functionsofthe media modeland Ziegler's mass media 

enculturationtheory with the lack ofminoritiesin newsrooms,and again many questions 

cometo mind. Amongthem:How are newsevents about African Americans surveyed 

and interpreted by amediathat are almost90%white?Likewise,how are these news 

events processed by this homogenous group?How do media managers,mostofwhom are 



white(Anfuso,1995,pp.30-38),decide which newsevents are newsworthy? What 

impactdoes alack ofminorities in newsrooms have with regards to socializing media 

audiences? 

Statementofthe Problem 

Theycame from all overthe coimtry,traveling by the tens ofthousandsin cars, 

buses,trains and planes to the Million Man March(Cottman,1995,p.37).Sixty-two 

Black men even walked from Philadelphia,more than60miles from Washington,D.C. 

(Cottman,1995,p.37). It wasa day ofopposites attracting on October 16,1995,atthe 

Million Man March. Fathers and sons were there;uncles and nephews were there; 

Muslims and Christians were there;old and yoimg were there;rich and poor were there; 

and educated and uneducated were there(Cottman,1995,pp.9,43). 

Between870,000and 1.1 million black men(Cottman,1995,p.26)were standing 

peacefully onthe mall ofthe nation's capitalforthe Million Man March determined to 

leave Washington,D.C.anew,differentthanthey had come(Cottman,1995,pp.6-9). 

They were vowing to stop blaming others for their problems and "atoning"to God, 

making commitmentsto be more responsible fathers,husbands and community builders 

(Cottman,1995,pp.6-9). 

However,the Million Man March was notwithoutcontroversy.Many print and 

electronic media accounts reported the philosophical divide within the Blackcommumty 
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over Nation ofIslam leader LouisFarrakhan(Janofsky,1995,p.B6).Critics ofMinister 

Farrakhan claimed he was anti-Semitic and sexistand,therefore,should not befollowed. 

Supporters,however,said they were notfollowing him butrather supportmg along 

awaited event,which at best could become acomerstonefor AJBrican Americans 

(Smolowe,1995,pp.40-42,45-46,50). 

Black organizations andfamousreligious and political activiststook sides on the 

issue(Janofsky,1995,B6).Among other people and groups,Jesse Jackson,Coretta Scott 

King,RosaParks,KwesiMfumeand the SCLCsupported the event. However,the 

NAACP,the black Baptist Convention,AngelaDavis and several black preachers did not 

(Janofsky,1995,B6). The Million Man March,according to Cottman,wasthe largest 

gathering ofAfrican Americans everto assemble onthe Mall in the United States 

(Cottman,1995,p.9). 

However,the Million Man March stretched far beyond Washington,D.C. 

(Cottman,1995,p.9). Whether onthe Capitol grounds or not,African-American men, 

women and children acrossthe country participated in the"Day ofAtonement"by staying 

home from work or school,praying,fasting and restraining from shopping(Muhammad, 

1995,p.2).Someeven celebrated it internationally(Muhammad,1995,p.2). 

In lieu ofcontroversy,the Million Man March fits Graber's definition ofan 

extraordinary event.It"happens rarely,dramatic and rich in pictures,[and]tugs athuman 

heart strings,touching the lives ofmillions ofpeoples"(Graber,1993,p. 148). Thus, 

based on Lasswell's modeland Ziegler's theory,how did a majority white mediareport. 



 

 

interpret,socialize and processthe Million Man March,apre-planned extraordinary 

event? This research paper seeksto answer this question? 

Objectives ofthe Study 

Extensive research has been done onthe mass media's coverage ofBlacks during 

so-called extraordinary events(Lester and Smith,1990,pp. 128-136;Becker,et at., 1992, 

124-134).However,mostofthis research focuses on extraordinary events that are 

"incidental," thatis,based on unexpected incidents that occur whichtrigger unexpected, 

emotional outbmsts bythousands,sometimes millions ofpeople(e.g. civil disorders such 

asthe Watts Riots of1965 and the Detroitriots of1967). 

To date,however,little research has been done onthe mass media's coverage of 

planned and organized extraordinary eventsthatcenter around African Americans. 

Hence,this study aimsto analyze coverage ofBlacks during an extraordinary event 

which wasplanned and organized. 

This study is designed to answerthe following research questions; 

1. How did the leading national print mediasurvey,interpretand socialize 

the Million Man March? 

2 Did they coverthe march like a so-called extraordinary event? 

Thefollowing variables will be analyzed in order to answerthe research 

questions: 

1 .First reports. When did each publication begin its coverage ofthe March? 
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2. Article placement.Where did each publication place articles aboutthe 

March? 

3. Time jframe ofcoverage. Howlong did each publication coverthe March? 

Wascoverage "shortlived"? 

4. Content. Whatdid each publication write aboutthe March? 

5. Elementofnewsworthmess.Whatelements ofnewsworthiness were 

explored mostin each publication's coverage ofthe March? 

6. Tone.Whatwasthe overall tone ofMarch coverage by each publication? 

7. Type ofCoverage.How did each publication coverthe March[e.g.spot 

news,feature news,side bar,etc.]? 

Significance ofthe Study 

In 1967,Lyndon B.Johnson ordered theformation ofThe National Advisory 

Commission ofCivil Disorders-commonly referred to asthe Kemer Commission-to 

analyze the causes ofracial unrestin America(Sentman,1972,pp.501-08)Among other 

things,the commission concluded m 1968thatthe media were negatively biased when 

covermg Black life,and the negative coverage had a considerable impactonrace 

relations.Thecommission said:"Byfailmg to portray the Negro asa matter or routine 

and in the contextofthe total society,the news media,we believe,contributed to the 

black-white schism in the society"(Kemer,1968,pp.362-389). 
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Recentresearch suggests that unbalanced coverage ofAfrican Americans still 

exists,even decades after the Kemer Commission's report(Lester and Smith 1990,pp. 

128-36;Lester,1994,380-94;Lule,1993,pp.287-99).Consequently,African Americans 

continue to mistrustthe media and even view the media as an agentofthose forcesthey 

believe are ultimately againstthem(Becker,et. al. 1992,pp. 124-34).Additionally,as a 

consequence ofcontinued biased coverage against African Americans,Americans of 

other ethnicities,particularly white Americans,view African Americansin damagingly 

stereotypical ways. 

Dueto recentinstances ofso-called "hate crimes"and racial unrest,there is a need 

to re-evaluate howthe mediacurrently cover Afiican Americansin order to begin 

measuring the progress,orlack thereof,ofmedia coverage ofBlacks.Lack ofsubstantive 

changes m coverage ofAfrican Americans,mightbe,asthe KemerCommission asserted 

decades ago,areason for today's racial divide. 

The Million Man March presents a wonderful opportunityfor mediaresearch on 

current coverage ofAfiican Americansin an attemptto analyze whatrole,ifany,the 

mediahavein promoting racial harmony.Thoughthis research cannotanswerthe role the 

media play in the complicated task ofcreating racial harmony,it is a step towardsthe 

end. Atbest,this study will addto existing research aboutcoverage ofminority 

groups-specifically Blacks~in the United States and will hopefully be acomerstone 

study for future research. 
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In today's ethnically diversified America,the mass media need answers and help 

m putting to restthe age-old dilemma ofunbalanced coverage ofminority groups. In 

spirit,this study seeks to assist in accomplishing that goal 

Definitions 

Thefollowing terms will be used throughoutthe study in accordance withthe 

definitions specified below: 

prominence Refersto one ofatleastseven elements ofnewsworthinessthatsuggests 

an article was published because ofthefamous and/or influential status of 

the person about whomthe story is written. Forthe purpose ofthis paper 

in chapter four,this element wasselected when an article was written and 

published because a well-known entertainer oraperson(or group)of 

similar status endorsed or opposed the march.(Element 1) 

timeliness Refers to one ofat leastseven elements ofnewsworthinessthat suggests 

an article waspublished because ofits association with an upcoming 

event.Forthe purposes ofthis paper in chapterfour,this element was 

selected when an article had little news value outsidethe context ofthe 

upcoming Million Man March;therefore,it wasthe eventthat made the 

article news.(Element2) 
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conflict Refers to one ofat leastseven elementsofnewsworthiness that suggests 

an article was published primarily because differences ofopinion existed 

betweentwo or more influential and relevant people or groups.Forthe 

purpose ofthis paperin chapterfour,this elementwasselected whenthe 

"news"ofan article pertained to two or more opposing sides. This element 

almostalwaysinvolved aperson who openly disagreed with the leadership 

ofmarch organizer Louis Farrakhan,Ben Chavis or both.(Element3) 

bizarre Refersto one ofatleast seven elements ofnewsworthiness thatsuggests 

an article waspublished becausethe"news"wasextremely unusual. 

(Element4) 

impact Refers to one ofat leastseven elements ofnewsworthiness thatsuggests 

an article was published becausethe"news"affects a person,group of 

people,nation,etc.Forthe purpose ofthis paperin chapterfour,this 

elementanswered the question: Whatdoesthe news mean to me?"These 

articles generally included some contextualinformation,using national 

polls and surveysto weigh the public's sentimentona particular issue. 

(Element5) 

spotnews Refers to one ofatleastseven elements ofnewsworthinessthat suggestan 

article was published because a publicized eventhad occurred the day 

before.The element differs from breaking newsin thatspotnewsis a 

preplaimed event.However,it mirrors breaking newsm thatthe article 
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was writtenthe day the event happened and published the next day.For 

the purpose ofthis paperin chapterfour,this element wasselected,with 

one exception,whenthe article ran October 17,1995,the day after the 

Million Man March. Inthis paper,this element applies onlyto 

newspapers.(Element6) 

proximity Refers to one ofatleastseven elements ofnewsworthiness thatsuggests 

an article was published becausethe"news" affectsa nearby location, 

namely acommunity,town,city or state.Forthe purposes ofthis paperin 

chapterfour,this element wasoverwhelmingly selected for Washington 

Postarticles and,attimes, USA Today articles,whose local readersfaced 

the direct presence ofthe march and theimpactit had on traffic and local 

school boards.(Element7) 

extraordinary events 

Refersto eventsthathappen rarely,which are dramatic and rich in 

pictures,thattug athuman heart strings. Events thatseem salientto the 

lives ofpeople because they threaten their shared values and peace of 

mind and often their lives and property,such as natural disasters,wars, 

man-made disasters,or man-made events, 

sigmficant correlation 

Significant correlations in this study occurred when each statistical testin 

the chi-square's"significant" categories was equalto or less than 0.05. 
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marginal significance. 

Marginal significant correlations in this study occurred whensome ofthe 

statistical testin the chi-square's"significant" categories were equalto or 

lessthe 0.05 and others were lessthan 0.1. 
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CHAPTERII 

REVIEW OFTHELITERATURE 

MediaBias and African Amencans 

After aflurry offierce racial uprisings in the 1960s,PresidentLyndon Baines 

Johnson in August 1967ordered theformation ofthe National Advisory Commission on 

Civil Disorders,also known as the Kemer Commission (Kemer,1968,pp. 1-5).The 

commission,headed by Otto Kemer,was given the weighty responsibility ofanalyzing 

racial unrestand giving potential causes and solutions. 

In 1968,the Kemer Commission delivered its reports,concluding-among other 

things-thatthe American media played an instrumental role in race relationsin the 

Umted States. After monthsofresearch,the commission concluded thatthe media 

presented information from the perspective ofa"white man's world"and reflected the 

biases,in differences and patemalism,white Americansimposed on African Americans 

(Becker,Kosicki&Jones,1992,124-34).Ofthis bias coverage,the commission said: 

Ifwhatthe white American reads inthe newspaper or sees 

on television conditions his expectations ofwhatis ordinary 

and normalin the larger society,he will neither understand 

nor acceptthe Black American(Kemer,1968,p.383). 
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Furthermore,the commission reportconcluded thatthe media distorted the causes 

and significance ofracial uprisings(Schechter,1994,pp.43-45,101-02),saying:"We 

havefoimd a significantimbalance between what actually happened in our cities[that 

were riot sites]and whatnewspapers,radio and television coverage ofthe riots told us 

happen"(Kemer,1968,pp.362-389).The commission considered this unbalanced 

coverage a"deficiency]" ofthe press,which it[the Press]needed to pay "conscientious 

attention" to in order to rectify it(Abron,1990,pp.49-52). 

Morethan20 years later,on July 28,1991,the Chicago Sun-Timesran an article 

aboutraccoons who were toppling over suburban garbage cansin search offood. The 

author ofthe article,Tom McNamee,comparedthe raccoonsto inner -city 

"gang-bangers,"saying the raccoons"have gotthat gang-banger walk"and"grew up in 

single parent" households wherethey"smok[ed]crack or something"(Fitzgerald, 1992, 

pp.8-9,34).Additionally,McNamee said thatsuburban victims find"overturned garbage 

cansthe same way city people find firesh graffiti." 

The article sparked staunch protestfrom Chicago's Black community,who 

accused the newspaperofbeing racist. Consequently,a written apology wasprinted in the 

Sun-Times(Fitzgerald,1992,pp.8-9,34).TheSun-Times article received the"Thumbs 

Down"award bythe National Association ofBlack Journalists(NABJ)in 1992.The 

NABJ"ThumbsDown"award is given to the American publication that publishes the 

mostracially demeaning article about African Americans.In a letter toSun-Times'editor 

and executive vice president,Dennis A.Britton,thenNABJPresidentSidmel 
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Estes-Siimpter wrote thatthis was"one ofthe mostblatantforces ofracist,irresponsible, 

inflammatory writing we have ever seen.This clearly was nota mistake. Evenifit were 

meantto beajoke,it wouldn't befunny,butthis is nojoke.This is intentional" 

(Fitzgerald, 1992,pp.8-9,34). 

Whetherthe incident was mtentional or not—Britton contended vehemently thatit 

was not—isimportant,butnotnecessarily mostimportant.Forthis study,whatis more 

importantis the fact thatthe article was published even after being reviewed and edited 

by atleasttwo editors priorto being run.Atmostdaily newspapers,particularly as large 

asthe ChicagoSun-Times,articles are edited by one ortwo copy or metro editors and a 

managing editor(Rucker and Williams,1965,p. 10). Furthermore,one ofthe 

responsibilities ofacopy editor is to screen articles for mappropnate words or phrases 

(Rucker and Williams,1965,p 10). Hence,the question becomes:Why did this article 

seem fitto print by theSun-Times'editors,yet provoked extreme anger by Chicago's 

Black community and a nationaljournalist association? 

Both Lassell's interpretation function and Ziegler's mass media enculturation 

theory,among other models and theories,present potential answers.Based onZiegler's 

mass mediaenculturation theory,differences in culture affectthe way reporters,as well 

as sources,process information(Ziegler,1992,p. 19).Hence,due to racial,cultural and 

historical differences,reporters and editors may"process"the same information 

differently. 
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A numberofexperiments have demonstrated the affects culture hasin processing 

information(Severin,Tankard,1992,pp.71-86).Amongthe most striking is Bagby's 

(Bagby,1957,pp.331-34)research on binocular rivalry whereby he discovered that 

Hispanics and American(whites)better retained information abouttheirown culture. 

There is a considerable body ofresearch that arguesthatthe media,particularly 

print media,are still biased when reporting about African Americans.In a 1983 study, 

Sentman concludes that Life magazine "failed to show alinear increase" ofBlacksin 

their magazmefrom 1937to 1972.Moreover,Sentman concluded,whenLife magazine 

did cover Blacks it did so incidentally-thatis,related to some specific incidentsuch as 

urban uprisings caused by perceived racial injustices.However,portrayals ofAfrican 

Americans in every day life remained "consistently low in proportion to total black 

coverage"(Sentman,1983,p.505).To be sure,in 1937everyday coverage ofblacks in 

Life was.1%(Sentman,1983,p.505). 

Lester(Lester,1994,pp.380-94)concludes that The New York Times,Chicago 

Tribune,New Orleans Times-Picayune and SanFrancisco Chronicle "effectively 

segregated[blacks]from[their]pages"(Lester,1994,p.391). Lester's study analyzes 

African-American photo coverage in each ofthe aforementioned newspapers fi-om 1937 

to 1990.In order to administer a reliable and credible study,Lester selected the 

newspapers based on their locations and their circulation numbers.Although the study 

suggeststhatthe amountofAfrican-American coverage significantly increased during 

these years,the increased coverage did nottranslate into positive coverage and imagesof 
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Blacks.In fact, "stereotypical images[were]high and newsofspecial interestto African 

Americans[were]low"(Lester, 1994,p.391).Ofthe stereotypical images,crime,sports 

and entertainment werethe primary subjects in which African-American pictures were 

used(Lester,1994,p.392). 

Additionally,a 1993 study of newspapers'coverage ofthe assassmation ofBlack 

Panther Party co-founderHueyP.Newton concludes again thatthe media are biased 

whencovenng African Americans. Lule(Lule,1992,pp.287-99)analyzesthe 

assassination coverage ofeightnewspapers: The Kansas City Star,The New York Times, 

Chicago Tribune,the HoustonPost,The WallStreetJournal,LosAngeles Times,The 

WashingtonPostand St. LouisPost-Dispatch. He concludesthefollowing: 

The reports depicted Newton's death intermsthat degraded and devalued 

his life and work.Through irony,the reports disavowed the importance of 

his life. Through incongruity,the reports built descnptive contrastthat 

emphasized the sordidness ofhis demise.Through citation ofhis criminal 

record,the reports portrayed him as acheap thug,a gangster.They omitted 

sources and eventsthat mightrefute or balance the portrayal(Lule,1992, 

p.293). 

Approximatelythree-weeks after the Million Man March,the Rev.Jesse Jackson, 

a march supporter and panelist,was asked to address220newspaper executives gathered 

m Indianapolis,Ind.,for the Associated Press Managing Editors convention(Fitzgerald, 
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1995,p. 11) Jackson was asked to speak onrace relations and give his opinion regarding 

the media's coverage ofthe Million Man March.According to the Fitzgerald,"[Jackson] 

may have never been as biting and angry[with]the press"(Fitzgerald, 1995,p. 11). 

"The whole phenomenon ofputting a blackface on a white body isimposed[by] 

an uncritical media," Jackson said,referring to howthe media"incorrectly" portray most 

welfare recipients and affirmative action beneficianes as Afiican American(Fitzgerald, 

1995,p. 11)."Media have allowed the Big Lie to be perpetuated"(Fitzgerald,1995,p. 

11).Jackson said the media's coverage ofthe Million Man Marchfocused too much on 

March organizer Louis Farrakhan,"rather than exploring the more importantissues ofthe 

demonstration"(Fitzgerald,1995,p. 11). 

John Seigenthaler,former presidentofAmerican Society ofNewspaperEditors 

and currentchairman emeritus ofThe Tennessean, agrees with Jackson,saying "[The 

media]didn't give us any valuable information onthe overall goalsofthe March" 

(Hefner,1996,2A). Aboutthis perceived lopsided coverage.Rev.Jackson said:"Ifyou 

[the media]can only see one person outofa million,you musthave a peafor a brain" 

(Fitzgerald,1995,p. 11).Moreover,Jackson said the American press portray Blacks as 

"less intelligent,less patriotic,less disciplined and more violent"than they do other 

ethmc groups(Fitzgerald,1995,p. 11)."Youcheapen our lives by the way youtwistand 

distortour[Afiican Americans']story," Jackson concluded(Fitzgerald,1995,p. 11). 
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Jackson's accusations againstthe majority press echothe sentiments ofmany 

African Americansin America.Research suggestthat African Americans generally do 

nottrustthe mediafor news aboutthem(Graber,1993,pp. 148-67),particularly in 

newspapers. Becker,Kosicki and Jones state that African Amencans"are less likely than 

whites to feel thatnewspapers can be trusted"(Becker,et, al., 1992,pp. 125-26).In 

addition,Becker,Kosickiand Jones indicate that Blacks are less likely to feelthat 

newspapers are concerned aboutthe"well being" oftheir communities and the public 

interest: 

African Amencansare much more likely than whites to say newspapersdo 

notprovidefavorable enough coverage ofa widerange ofgroupsin 

society(Becker,et. al., 1992,p. 125). 

One ofthe primary reasonsthatBlacks do nottrust the media is because ofwhat 

Danny Schechter refers to as helicopter journalism(Schechter,1994,pp 43-45,101-02) 

Schechter says helicopterjournalism takes place whenjournalists report aboutthe Black 

community from an outsiders'perspective yetnevercome into the Black community and 

interact with its residents. Accordingly,inthe Becker study(Becker,et. al., 1992,pp. 

124-34),Blacks did notfeel newspapers are concerned abouttheir communities. 

The Becker study(Becker,et. a.,1992,pp.124-34),which analyzes the 

differences in how blacks and whites evaluate the media,concludesthatalarge segment 

ofthe African-American population believe the media are biased againstthem in news 

coverage(Becker,et. al., 1992,p.133).In fact,to alarge extent,Blacks seethe media as 
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an agentin the perpetuation ofsociety's mistreatmentofBlacks(Becker,et. al., 1992,pp. 

133-34). 

The mistrustofthe media by Blacks was demonstrated in 1993 ataNov.16rally 

inNew Haven,Conn.Disenchanted bytheNew Haven Register's coverage ofBlacks, 

"30 marchers dumped copies ofthe newspaper atthe Register offices"(Giobbe,1994,p. 

15).The protesters were protesting "unbalanced"and"uneven"coverage ofNew Haven's 

Black community (Giobbe,1994,p.15). 

Accordingto Abron(Abron,1990,p.51),reporters fail to report"the truths 

behind the facts"in news accounts about or affecting Afiican Americans.Instead,the 

media give superficial and distorted imagesofblack life(Abron,1990,p.51). She says: 

"The media'sfailure to adequately explore the issues affecting black life and culture in 

America....contributes to fiarthering racists stereotypes and beliefs aboutBlack people" 

(Abron,1990,p.51). 

Kirman (Kirman,1992,pp.47-51)contendsthat media bias should notbe 

tolerated.He does admit,however,that being biased is aconsequence ofbeing human 

(Kirman,1992,pp.47-51). In attemptto curtail bias reporting,reporters are expected to 

be objective,giving equalcoverage and respectto both sides ofa story or situation 

(Entman,1989,p.30). 

TheKemer Commission's reportin 1968 exclaimed thatthis notion ofunbalanced 

coverage ofBlacks wastrue and consequently had a negative impacton race relations. 

The research outlined in this literature review suggeststhat unbalanced coverage of 
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African Americans still exists,even afterthe Kemer Commission report. Consequently, 

Blacks mistrustthe media and even view the mediaasan agentofthose forces that are 

agamstthem. Amongthose mediathat are mistrusted the mostare the print media 

(Becker,et. al., 1992, pp. 124-34).This research providesthe backdrop upon which 

Million Man March coverage in print mediacan be situated and analyzed. 

The Mediaand Extraordinary Events 

Wars,uprisings,natural and man-made disasters and events are all extraordinary. 

They happen rarely and usually have greatconsequences in the lives ofthousands, 

sometimes millions,ofpeople.As Graber putit,"they seem salientto the lives ofmedia 

audiences because they threaten their shared values and peace ofmind and often their 

lives and property"(Graber,1993,pp.148-49).Considerthe impactthatthe Oklahoma 

City bombing,orthe Los Angeles riots orthe Vietnam War had on Americans. Because 

extraordinary events are rare and sometimes riveting,they getan"extraordmary amount 

ofsustained media coverage and extraordinary amountofaudience attention"(Graber, 

1993,p. 148). Following Lasswell's socialization function,people need information in 

orderto readjusttheir "existing attitudes and opinions"(Lasswell,1969,p. 103). 

In response,the media act aggressively to gather all relevantinformation about 

the extraordinary news event(Query,1996,pp. 12-14). The mediaknowthey are "the 

only institution equipped to collectthis massive amountofinformation and disseminate it 
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quickly"(Graber,1993,p. 167).Behaviors ofthe media during coverage ofextraordinary 

events can be divided into three "stages and patterns:" 

Stage One.The crisis or eventstrikes or is announced asimpending 

Media people,officials,and onlookers rush to the scene. This 

immediately produces aflood ofuncoordinated messages,largely 

transmitted overthe airwaves.Radio and television stations interrupt 

regularly scheduled programming with bulletins announcing the 

extra-ordmary event,orthey may preemptthe entire program for reporters 

from the scene(Graber,1993, p.152) 

During this stage,the media are charged with the responsibility ofnotonly informing the 

public butin so doing coordinating public activities and calming the public.The chief 

problem forjournalists durmgthe first stage is getting accurate information,particularly 

ifthe crisis involves complicated and technicalinformation(Graber,1993,pp. 152-53). 

The pressure for answers,coupled with the anxiety ofmedia competition, 

encourages reportersto speculate about whathappened,who are the perpetrators and 

why.Asaresult,socially outcast groups are sometimes speculated to haveinvolvement 

in the disaster(Peretz,1995,p.47).Radio and televisions stations are mosteffective 

during this stage because oftheir spontaneous electronic broadcasting(Petrozello,1995, 

pp 10-12). 
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Stage Two.During the second stage,the mediatry to make sense outof 

the situation. Atthis pointenoughtime generally has elapsed so thatthe 

chiefdimensions ofthe crisis have emerged(Graber,1993,p. 155). 

During the second stage,the mediahave more accurate information and have had 

more time to organize the information in an understandable way.Print media are best 

equipped to offer the kind ofthorough coverage needed during this stage(Graber,1993, 

p. 153).Print mediahave larger staffs and moreroom to present background details 

(Graber,1993,pp. 155-56). 

Stage Three.The third stage overlaps withthe othertwo.Itinvolves 

attempts by media personnelto place the crisis into alarge,long-range 

perspective and to prepare people to cope withthe aftermath. Stepstoward 

restoration ofnormalconditions may be discussed(Graber,1993,p. 156). 

Ifnecessary during this stage,the mediaannounce alterations that will occur asa 

result ofthe extraordinary event,such as clean-up efforts in the case ofnatural or 

man-made disasters(Graber,1993,p. 156). 

NewsSuppression during Extraordinary Events 

Suppressing news during extraordinary events,eithertemporarily or permanently, 

raises major ethical concerns(Graber,1993,p. 162).Nevertheless,in an attemptto 
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withhold inaccurate information,orsmother civil disorders,or prevent"enemies"from 

gettmg governmentstrategies durmg wars,journalists sometime withhold information.In 

fact, 

eighty percentofnewspeople in[a]sample ofradio and television stations 

... said thatthey would temporarily withhold information that might 

provoketroublesome reactions.Many would go further, mdicating that 

they would withhold live coverage entirely,particularly in civil 

disturbances(Graber,1993,p. 163). 

However,based on Lasswell's modeland Ziegler's theory,whatis interpreted or 

processed as"troublesome" is based onthe cultural values and beliefs ofthe individual 

newsperson. 

In the Los Angeles uprisings,for example,initial news stories were notabout 

African Americans who supported the uprising as a social protest againstinjustices 

safeguarded bythejudicial system.Tothe contrary,instead ofthe media reporting about 

the feelings and ideas ofcommunity activists inthe affected LosAngeles communities, 

the mediareported on minorities who supported the policies ofthe local governing elites 

(Graber,1993,pp.162-64). 

Newssuppression remains a debated topic,particularly in asociety wherefree 

speech,which sometimestranslates into having access to the media,is aparamount value. 

28 



Role ofPrint MediaDuring Extraordinary Events 

Dueto the nature ofthe print media,even the mostextraordinary events usually 

must waitimtil print publications are published. Thus,during the firststage ofcrisis 

reporting,radio and television stations are better equipped to disseminate the breaking 

newsinformation(Graber,1993,p. 152). 

Nevertheless,because radio and television stations have smaller staffs and less 

time in which to convey information,they are notas equipped in giving complete and 

in-depth information(Graber,1993,p. 152).By contrast,newspapersand news 

magazines do an excellentjob giving complete analyses ofdeveloping events.Citing 

Davis and Robinson,Graber writes: 

Print media excelin conveying abstractideas and factual details. Since 

mosttests oflearmng firom the mediafocus on abstract knowledge or rote 

memory,print media are generally credited with conveying more 

knowledgethan audio-visual media do(Graber,1993,p 202). 

Based on Graber's definition,the Million Man March wasaman-made 

extraordmary event. Accordingly,one would expectmediacoverage ofthe Marchto in 

some way differ firom coverage ofordinary events.However,because research suggests 

that print mediafocuses on situational coverage ofblacks~i.e.crime,sports and 

entertainment(Lester,1994,pp.380-94)~ratherthan "the every day,ordinary lives"of 
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Blacks,the extraordinary eventvariable becomesextremely significantfor an analysisof 

Million Man March coverage,partieularly because ofthe role the print media have during 

such events. 

Nevertheless,news suppression durmg extraordinary events does occurfor 

various reasons,some ofwhich are objective, while others are subjective.Among the 

reasons are: 1. to withhold inaccurate information,2.to attemptto smother civil disorders 

or perceived "troublesome"events,and 3.to prevent security risk during wars(Graber, 

1993,pp. 162-65).Forthis study,the second reason is significant when analyzing print 

media's coverage ofthe Million Man March,particularly because research suggests that 

reporters interpret and process newsevents based ontheir experiences and culture.Hence, 

apeaceful march to some mightbe a"troublesome" civil disorderto others. 

Finally,the role ofprint media during extraordinary events isto presentin-depth 

information to their audiences,as opposed to quick,split-second summaries,asin the 

case ofradio and television broadcasts(Graber,1993,pp. 148-67).Hence,print media 

generally convey the mostinformative and comprehensive coverage ofextraordinary 

events.Therefore,print media will be analyzed,as opposed to electronic(television, 

radio,Internet)media,since print mediahave the ability to convey more detailed 

information. 
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CHAPTERIII 

METHODOLOGY 

Fundamentally,the purpose ofthis study is to determine how five majority-

owned,national newspapers and news magazines reported onthe Million Man March. 

Towardsthat end,both qualitative and quantitative research will be conducted.The study 

employs atextual content analysis ofthree newspapers and two news magazines.This 

method allows the researcher to measure whatthis study seeksto examine:the coverage 

ofthe March by five national print media. 

Through textual analysis,special attention is given to choicesoftitles, verbs, 

adverbs,adjectives,qualifiers,etc. Additionally,the study examines symbols and 

metaphors.For example,one political cartoon depicted atombstone bearing the name, 

Martin Luther King Jr.,and besides the King illustration wasacartoon ofLouis 

Farrakhan.Above Dr.King'stomb werethe words,"I have adream,"and above Mr 

Farrakhan'simage werethe words,"I haveascheme."Hence,literary devicessuch as 

symbols,signs,metaphors,similes,synecdoche and others will be analyzed in news 

articles,not cartoons. 

After identifying various titles, adjectives,adverbs,etc.-coupled with analyzing 

article placementand length,as well as related photographs—categories will be 

formulated to measure the findings.In addition,interpretational analyses will be made. 
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This study will be a content analysis ofthe coverage ofthree newspapers andtwo 

news magazines.Thefollowing print media are analyzed: The New York Times,The 

Washington Post, USA Today,Newsweekand Time magazines.These were selected,in 

part,because oftheir large circulation sizes and their preeminence as national news 

sources. The study examines is from October9to October 23,which is one week before 

and one week after the Million Man March.Fornews magazines,publications during the 

month ofOctober 1995,the month and year ofthe march,were analyzed.Only articles 

whose centralfocus is about aspects ofthe march will be analyzed within the stated time 

frame.For example,aiView York Times article(October23,1995)aboutthe newly 

appointed NAACP executive director mentionsformer executive Ben Chavis and his 

involvement withthe Million Man March.However,thefocus mthe story is neither the 

march nor Chavis'involvementin it butrather the newly appointed executive director. 

This article,therefore,was not analyzed in this study. 

In an attemptto narrow the paper's scope,electronic media~to include radio, 

television and the Internet-were notbe evaluated in this study.Thoughthe three major 

networks provide perhapsthe worstcoverage ofthe Million Man March (Hefrier,1996, 

p.2A),this researcher wantsto focuson national print media,to include newspaper and 

magazines,notbooks. 

The interpretative textual analysis is based onthe work ofliterary and social critic 

Kenneth Burke (Lule,1993,pp.287-99)and sociologist Joseph M.Kirman (Kirman, 
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1992,pp.47-51).Citing Burke,Lule notes that all language is symbolic action;that is, 

represents"an attitude toward" whatever being spoken or written about(Lule,1993,p. 

289).Asearly as 1954,psycholinguist C.E.Osgood had asserted thatsymbols have 

meaning(Osgood,1954,pp.2-3).Burke's strategies for situation theory suggests that 

language "sizes up the situations,name their structure and outstanding mgredients,and 

namethem in awaythat contains an attitude towardthem"(Lule,1993,p.289). 

Consequently,by categorizing various strategies and assemblingthem in groups, 

researchers can begmto measure the media's "attitudes toward"a situation—inthis case 

the March Man March.. 

Perhaps complementary,Kirman suggeststhat one can measure newspaper bias 

on a particular subjectthrough careful analysis of15 variables: 1.Headlines,2. 

Placement,3.Length ofstories,4.Numberofrelated stories,5.Toneofarticle,6.Use of 

photographs,7 Size ofphotographs,8.Contentofphotograph,9.Appropriateness of 

photograph,10.Other illustrations, 11.Editorials, 12.Columnists'comments,13.Letters 

to the editor,14. Treatmentoftopic in other newspapers,and 15.Treatmentoftopicin 

previous and subsequentissues ofthe same newspaper(Kirman,1992,p.50).Depending 

onthe research topic,some variables are useful,while others are not(Kirman,1992, 

p.50).For this study the following vanables will be analyzed:headlines;placement; 

number ofrelated stories;tone ofarticles;use ofphotographs;other illustrations;and 

treatmentoftopic in other newspapers. Because this study focuses on media bias, 
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Kirman's modelfortesting media bias is viable.It helped formulate quantifiable 

categories as well as interpretative assertions. 

Following Burke and Kirman's argumentthatthe media make subtle opinions 

aboutanewseventbased on wherethey print news stories,whattype oflanguagethey 

choose and whatangles they explore,codes were assigned to the variables thatKirman 

suggested were relevant. This study included an analysis ofthe article placement,number 

ofrelated stories,tone ofarticles,use ofphotographs,other illustrations and treatmentin 

other newspapers. 

Forexample,ifastory ran with photographs,a rating of"1"was givenforthe 

variable asking whetheraphotograph accompanied the article.Ifthere wasno 

photograph,arating of"0"wasgivenfor that variable.The rating No.1,therefore,means 

"yes"and the No.0means"no". 

For each article reviewed,the variable categories for newspapers answered the 

following questions:Did the articlejumpfrom one page to another;Did a head shotrun 

with the article;Did any other photograph run with the article; did agraphicrun with the 

article;Did the article run above thefold ofthe newspaper;did the article run below the 

fold ofthe newspaper;whatelementofnews worthiness madethe story news,(the seven 

newselements were listed on each coding sheetand the one that wasemployed was given 

the rating "1"and the others received ratings of"0".)Only one elementof 

newsworthiness waschosenfor each article. 
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Additionally,ratings of"1"or"0"were given to indicate whether an article 

focused onthe march's "leaders,""participants," "logistical" matters,such as expected 

traffic problems and closed public institutions,and/or the march's broad "impact"on 

society.A smallnumber ofarticles underreview may have received two or more"1" 

rating under this category.Some articles,therefore,may havefocused on"leaders" 

organizing or commenting aboutthe march,and the "impact"the march may have on 

those leaders future.Forexample,in afront-page story in The New York Times(October 

17,1995)titled,"For HundredsofThousands,A heartfelt Joining ofHands,"the news 

articlesfocused onthe event's "participants,""leaders" and possible "impact." This article 

wasamong only afew stories that had three "focuses"and mostofthem were breaking 

news stories.In such stories,eachfocus was accounted for quantifiably. 

Where an article ran~lA,IB,etc~wastallied for each article reviewed.Kirman 

also noted in his article,"Using Newspapersto Study Media Bias,"thatthe tone ofan 

article can be derived through analysis ofareporters use ofadjectives,adverbs,etc.in a 

news story.Those variables,however,are only applied in this paper whenamore 

quantitative variable was used thatin some way helped to punctuate the articles'tone. 

Inthis case,the quantitative variables used arethe use ofquotes.Thatis,the 

numberoftimesapro-March person wasquoted vs.the number oftimes an anti-march 

person was quoted. If,for example,the reporter quoted pro-marchers onetime morethan 

anti-marchers,the article received arating of"1," which would meanthe coverage was 

"slightly positive."Ifthe pro side wasquotedtwo or moretimes more than the other side, 
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then a"positive"rating of"2" was given. Additionally,whenthe reporter used adjectives 

that portrayed the march,its leaders or its participants positively,coupled withjustone 

more pro-march quotes,then the article received the rating "2" which would mean the 

coverage was also "positive." 

By contrast,when one more anti-marcher was quoted,the article underreview 

received arating of"-1," meaning the coverage was"slightly negative." If,for example, 

two or more anti- marchers were quoted morethan pro-marchers,a"negative"rating of 

"-2" was given. Additionally,when adjectives or adverbsthatportrayed the march,its 

leaders or its participants negatively,coupled with one more anti-march quotes,the article 

received the rating "-2," meaning the coverage was"negative." 
I 

Anyone quoted who was affiliated with the Million Man March was considered a 

"pro-marcher."In mostother cases,a quote or paraphrase ofthe person quoted 

determined whether he or she was classified as a"pro"or"anti" marcher.Forexample,in 

an October9 WashingtonPostarticle titled,"FarrakhanInvitesPowellto Speak atD.C. 

March" (Loury,1995,p.A12),Glen C.Loury,"aconservative black professor atBoston 

University,criticized the march wasan exercisein racialist,ifnotracist,chauvinism." 

Loury,who was quoted,wastallied asan "anti-marcher." Quotesfrom people who 

embraced the march's goals butnotthe organizers,namely quotesfrom the Clinton 

administration,were considered "neutral." 

A rating of"0" meantan article received the same numberofquotes from both 

sides and had noloaded language thatinfluenced the tone. 
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Magazines received the same analytical treatment.However,whether articles 

jumped and were above or below-the fold could notbe applied to magazines. For 

magazmes,the numberof pages ofan article was tallied. 

Data Compilation 

Coded data were collected inadatabase for data manipulation.The database was 

exported to SPSS,a statistical analysis software package.Crosstabs were run to generate 

counts,percents and chi-square valuesto determine whether numberssupported various 

correlations. Frequencies and percentages were calculated for placements,above or below 

the fold.. Crosstabs wererun to generate countsfortone by placementand tone by page. 

Pearson,Likelihood Ratio,and Mantel-HaenzelTestfor Linear Association correlations 

and crosstabs were calculated betweentone and date in magazmes. 

Simple descriptives and frequencies were calculated forfocus(impact,leaders, 

logistics and participants).Pearson,Likelihood Ratio,and Mantel-Haenzel Testfor 

Linear Association correlations were calculatedfor newsworthiness elements and tone. 

Exploratory statistics were used to examine other areas,including graphics,head shots 

and other-than-head shot photographs. Summary data wereformatted for presentation in 

MicrosoftExcel and/orPowerPoint. 
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CHAPTERIV 

RESULTS 
* 

Among other things,the data suggestthe following things aboutthe five 

publications: 

Coverage ofthe Million Man March by Newsweek magazine was,on average, 

quantifiably balanced butincluded a significantnumberofarticles with negative tones 

Halfof Newsweek's 10 articles were quantifiably balanced,meaningthey quoted both 

pro- and anti-marchers the same number oftimes.Aboutthirty percent(30%) Newsweek 

articles,were either slightly negative or negative.In these articles,research indicated that 

people againstthe march were quoted more firequently than peoplefor it. TwoNewsweek 

articles,or20%,were positive(See Figure 1-A and 1-B). 

Moreover,six of10Newsweek articlesfocused on march leaders. Overall 

numberssuggestthat most articles thatfocused on pro-and/or anti-march leaders were 

negative in tone. Anexample ofa negative article wasafour-page October 30,1995, 

article titled,"An Angry Charmer,'" written by HowardFineman andYem E.Smith.A 

pullout,nota quote,describes Louis Farrakhan as"a manofmany faces...[who]wantsto 

moveinto the mainstream."(Fineman and Smith,1995,p.32). The pullout,used 

similarly to a deck,gave readers asnapshotofthe article'sfocus,which wasan 

exploration ofthe theme ofFarrakhan as an"angry...clever...spellbinding" charmer who's 

"king ofan angry carnival"(Fineman and Smith,1995,pp 32-35,38). 
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However,the reporters neither attributed those wordsto asource nor validated them 

through quotesin the story.The closestthe article cameto attributing the"mainstream" 

statementto an outside source wassaying that Farrakhan said things during an interview 

that"sounded like mainstream plans"(Finemanand Smith,1995,p.33) 

Suchloaded and un-attnbuted language continued throughoutthe article,which 

wascoded as"negative," based on quoting more anti-marchersthan pro-marchers and 

using explosive,unsubstantiated language.The article quoted Farrakhan and used at least 

two quotes from people who said things thatsupported thatreporters'hypothesis of 

Farrakhan as"an angry charmer." 

Coverage ofthe march by The New York Times was,on average,balanced or 

tended to be positive in tone(See Figure 1-a).TheNew York Times generally quoted both 

sides the samenumber oftimes.In fact,50%(or 13 outof26 articles)were balanced, 

while 38.5%(or 10 articles)were positive and only 11.5%(or3articles)were negative. 

For example,in an October 14,1995,article titled "Black Women are Split Over 

All-Male March on Washington," written by Michel Marriott,the story focused on 

differences ofopinion among black women(Marriott,1995,p.8).Thoughthe focus of 

the article,which ran on page8ofthe A-section,was "conflict," the reporter quoted both 

pro- and anti-marchers three times apiece. 

Coverage ofthe march by The WashingtonPostwas,on average,balanced or 

tended to be more positive in tone(See Figure 1-a).Its coverage generally quoted both 

sides equally and did not use loaded language without attribution.In fact,66.7%(or 38 

outof57articles)were balanced,while29.8% were positive and only 3.5% were 

negative in balance. 
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Forexample,in afrontpage October 15,1995,article titled "March's Direction; 

Unifying or Divisive?",reported by Michael A.Fletcher and HamilR Harris,the 

"conflict" between pro- and anti-marchers was explored.However,the tone ofthe article 

was quantifiably "slightly positive" becausefour(4)pro-marchers were quoted and only 

three(3)anti-marchers were quoted.Moreover,when reporters referred to march 

organizer Louis Farrakhan,they were carefiil notto use pejorative language.Here's an 

example:"Farrakhan,who hasfor years been accused ofracism and anti-Semitism...." 

Other publications were not always as careful in their phrasing. 

Coverage ofthe march by Time magazine was,in general,balanced or tended to 

be more positive in tone.Outofthe eight(8)articles published during the three issues, 

the tone ofthree(3)ofthem was neutral,three(3)were either slightly positive or positive 

and two(2)either slightly negative or negative. Forexample,in an October 16,1995, 

reportby David vanBiematitled,'Marching to Farrakhan's tune,"five(5)pro-marchers 

were quoted vs.onlytwo(2)anti-marchers(Biema,1995,pp.74-75). 

Coverage ofthe march by USA Today was,on average,balanced ortended to be 

more positive intone(See Figure 1-a). More than half(13)ofUSA Today's25 articles 

explored angles surrounding march participants rather than march leaders. The study 

showed that newspaper articles thatexplored angles surrounding march participants 

tended to be slightly positive or positive. Also,outofthe25 articles,aboutafourth of 

them(6)had overall tones that were positive,quoting more march supporters than non 

supporters. 
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The data also suggestthefollowing: 

1. Datafrom the studyfound no strong evidence supporting correlations when cross 

tabulations ofthefollowing were done:above-the-fold and tone(Tables 1 and 2); 

and below-the-fold and tone(Tables3and 4). 

2. When USA Today dxd'Time magazine focused onthe Impactofthe march,there 

is a marginal correlation betweenthatfocus and a positive tone(See Tables5 and 

6).Evidence is notstrong enough to makethat conclusion with regardsto the 

other publications. 

3. Whenthe focus ofastory centered aroimd marchleaders,articles in The 

WashingtonPostand USA Todaytended to be positive(Tables7and 8).Evidence 

is notstrong enough to makethat conclusion with regardsto the other 

publications. 

4. When participants werethefocus ofnewspaper articles and Time magazine,the 

tone was generally positive. Evidence is notstrong enough to makethat 

conclusion withregard to Newsweek magazine(See Tables9and 10). 

When The New York Times covered the Impactofthe march as anewselement, 

its coveragetended to be positive(See Tables 11 and 12).Evidence is notstrong 

enoughto makethatconclusion with regardsto the other publications. 
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Table 1 

Number ofArticles by Tone 
Abovethe Fold 

NumberofArticles by Tone Raw Total 

Newspaper Placement 
-2 -1 0 1 2 

NotAbove Fold 0 I 6 2 1 10 

(38.5%) 

New York Times 
Above Fold 0 2 1 6 16 

(61.5% 

NotAbove Fold 0 0 18 3 5 26 

Washington Post (45.6% 

Above Fold 1 1 20 5 

NotAbove Fold 0 0 5 1 2 8 

USA Today (32.0%) 

Above Fold 2 1 8 1 5 17 

(68.0%) 



 

Table2 

Test ofSignificance for Correlation between Tone and Placement 
Abovethe Fold 

New York Times 

i'i-„ 

j:SjgnificmFe-,---' ;;}tr 

Pearson 309524 3 37717 

Likelihood Ratio 332185 3 34461 

Mantel-Haenzel Testfor 087300 1 35013 

Linear Association 

Minimum Expected Frequency= 1 154 
Cells with Expected Frequency <5 6of8(75.0%) 

Washington Post 
A ^ y "'f 

IVMuel^l "Significahcei-i'
» eV'-'-Vk 

Pearson 2.29544 4 68160 

Likelihood Ratio 305542 4 54859 

Mantel-Haenzel Testfor 062755 1 42826 

Lmear Association 

Minimum Expected Frequency=0456 

Cells with Expected Frequency <5* 8of10(800%) 

USA Today 

:dii-Sq^eti;'rif Yaliie^'t'^^-'-'-.'4-'DE<v, "'-i ^ iti:«?■' ■ >Significance..<».' m 
w -'<.v-a- j ■■ S ^ "i" J.s-'V''. 'X,-

Pearson 1 99681 4 73635 

Likelihood Ratio 2 87187 4 57949 

Mantel-Haenzel Test for 0 28289 1 59481 
Lmear Association 

Mmimum Expected Frequency = 0 320 
Cells with Expected Frequency <5 9 of 10 (90 0%) 
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Table3 

Number ofArticles by Tone 
Below the Fold 

-S'.n-r, -1';; - ;4?yumbe4(lE.Aiticles®y^^^ sRlw^Totoif4!7§kSr'?;. 5-4 
4;5> PJacement-f,.i~ t£ 

,V ^ v .- , -Mi( -2 ■1 0 1 2 
-444 t 44' .''-'4 » J-wSfe 

Not Below Fold 0 2 7 1 6 16 
(61 5%) 

New York Times 
Below Fold 0 1 6 2 1 10 

(38.5% 

Not Below Fold 1 ,1 20 5 4 31 

Washington Post (54 4%) 

Below Fold 0 0 18 3 5 26 
(45 6%) 

Not Below Fold 2 1 9 1 5 18 

USA Today (72 0%) 

Below Fold 0 0 4 1 2 7 
(28 0%) 
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Table4 

TestofSignificance for Correlation between Tone and Placement 
Below the Fold 

New York Times 

Chi-Square 

Pearson 3.09524 

Likelihood Ratio 3.32185 

Mantel-Haenzel Testfor 0.87300 

Linear Association 

Minimum Expected Frequency=1.154 
Cells with Expected Frequency <5: 6of8(75.0%) 

Washington Post 

Chi-Square 

Pearson 2.29544 

Likelihood Ratio 3.05542 

Mantel-Haenzel Testfor 0.62755 

Linear Association 

Minimum Expected Frequency=0.456 
Cells with Expected Frequency <5: 8of10(80.0%) 

USA Today 

Chi-Square 

Pearson 1.69741 

Likelihood Ratio 2.45102 

Mantel-Haenzel Testfor 0.51388 

Linear Association 

Minimum Expected Frequency=0.320 
Cells with Expected Frequency <5: 9of10(90.0%) 

.37717 

.34461 

.35013 

68160 

.54859 

.42826 

Significance 

.79119 

.65343 

.47346 



 

 

 

 

 

 

 

 

 

 

Table 5 

NumberofArticles by Tone 
and Impactas Focus 

ImpactasFocus 
-2 

NumberofArticles by Tone 

-I 0 I 2 

ImpactNotFocus 0 2 8 3 

New York Times 
ImpactFocus 1 5 0 3 

Washington Post 

ImpactNotFocus 1 26 

ImpactFocus 0 0 12 I 3 16 

(28.1%) 

USA Today 
ImpactNotFocus I 12 2 2 17 

(68.0%) 

ImpactFocus 2 0 1 0 5 8 

(32.0%) 

Newsweek 

ImpactNotFocus 2 0 2 1 0 5 

(50.0%) 

ImpactFocus 1 3 0 1 5 

(50.0%) 

ImpactNotFocus 0 2 I 0 0 3 

(37.5%) 

ImpactFocus 0 0 2 1 2 5 

(62.5%) 



Table6 

TestofSignificance for Correlation between Tone 
andImpactas Focus 

New York Times 

Chi-Square 

Pearson 1.88547 .59652 

Likelihood Ratio 2.83869 .41717 

Mantel-Haenzel Testfor 

Linear Association 

0.00380 .95085 

Minimum Expected Frequency= 1.038 
Cells with Expected Frequency <5: 7of8(87.5%) 

Washington Post 

Chi-Square 

Pearson 2.09623 .71807 

Likelihood Ratio 2.78875 .59378 

Mantel-Haenzel Testfor 

Linear Association 

0.03624 .84903 

Minimum Expected Frequency= .281 
Cells with Expected Frequency <5: 6of10(60.0%) 

USA Today 

Chi-Square Significance 

Pearson 14.19279 .00670 

Likelihood Ratio 15.91677 .00313 

Mantel-Haenzel Testfor 

Linear Association 

0.79432 .37281 

Minimiun Expected Frequency= .320 
Cells with Expected Frequency <5: 9of10(90.0%) 



Table6 

Continued 

Newsweek 

Cm-Square Significance 

Pearson 5.20000 .26738 

Likelihood Ratio 7.13283 .12903 

Mantel-Haenzel Testfor 1.05882 .30348 

Linear Association 

Minimum Expected Frequency= .500 
Cells with Expected Frequency <5: 10of10(100.0%) 

Chi-Square 

Pearson 5.15556 .16075 

Likelihood Ratio 6.76593 .07974 

Mantel-Haenzel Testfor 3.69198 .05467 

Linear Association 

Minimum Expected Frequency= .375 
Cells with Expected Frequency<5:8of8(100.0%) 



 

  

 

 

 

 

 

 

 

Table7 

NumberofArticles by Tone 
and Leaders asFocus 

NumberofArticles byTone 
Newspaper LeadersasFocus 

-2 -1 0 1 2 

Leaders notFocus 0 1 6 1 6 14 

(53.8%) 
New York Times 

Leaders Focus 0 2 2 1 12 

(46.2%) 

Leaders notFocus 0 1 22 5 9 

Washington Post 

Leaders Focus 0 20 

(35.1%) 

Leaders notFocus 0 6 10 

USA Today (40.0%) 

LeadersFocus 2 1 15 

(60.0%) 

Leaders notFocus 0 1 4 

Newsweek (40.0%) 

Leaders Focus 2 0 6 

(60.0%) 

Leaders notFocus 0 

Leaders Focus 0 2 2 0 1 5 

(62.5%) 



Table8 

TestofSignificance for Correlation between Tone 
and Leaders asFocus 

New York Times 

Chi-Square 

Pearson 4.18594 .24207 

Likelihood Ratio 4.56503 .20656 

Mantel-Haenzel Testfor 

Linear Association 

2.91044 .08801 

Minimum Expected Frequency=1.385 
Cells with Expected Frequency <5: 6of8(75.0%) 

Washington Post 

Chi-Square Significance 

Pearson 8.09747 .08807 

Likelihood Ratio 11.55778 .02096 

Mantel-Haenzel Testfor 

Linear Association 

5.42863 .01981 

Minimum Expected Frequency=.351 
Cells with Expected Frequency <5: 6of10(60.0%) 

USA Today 

Chi-Square Sigmficance 

Pearson 9.72985 .04523 

Likelihood Ratio 11.09106 02556 

Mantel-Haenzel Testfor 

Linear Association 

8.66042 .00325 

Minimum Expected Frequency= .400 
Cells with Expected Frequency <5: 8of10(80.0%) 



Table 8 

Continued 

Newsweek 

Chi-Square Value Significance 

Pearson 5.00000 .28730 

Likelihood Ratio 6.73012 . 5086 

Mantel-Haenzel Testfor 0.89338 .34456 

Linear Association 

Minimum Expected Frequency= .400 
Cells with Expected Frequency <5: 10of10(100.0%) 

Chi-Square Significance 

Pearson 3.02222 .38821 

Likelihood Ratio 3.99334 .26218 

Mantel-Haenzel Testfor 1.32911 .24896 

Linear Association 

Minimum Expected Frequency= .375 
Cells with Expected Frequency <5: 8of8(100.0%) 



Table9 

Number ofArticles by Tone 
and Participants asFocus 

Newspaper 
Participants as Focus 

-2 -1 0 1 2 

Raw Total 

New York Times 

Participants notFocus 

Participants Focus 

13 

(50.0%) 

13 

(50.0%) 

Washington Post 
Participants notFocus 

Participants Focus 25 

(43.9%) 

USA Today 
Participants notFocus 12 

(48.0%) 

Participants Focus 13 

(52.0%) 

Newsweek 

Participants notFocus 6 

(60.0%) 

Participants Focus 4 

(40.0%) 

Time 

Participants notFocus 4 

(50.0%) 

Participants Focus 4 

(50.0% 



Table 10 

TestofSignificance for Correlation between Tone 
and Participants as Focus 

New York Times 

Chi-Square Sigmficance 

Pearson 9.58974 .02240 

Likelihood Ratio 12.35720 .00625 

Mantel-Haenzel Testfor 

Linear Association 

7.12209 .00761 

Minimum Expected Frequency= 1.500 
Cells with Expected Frequency <5: 6of8(75.0%) 

Washington Post 

Chi-Square Significance 

Pearson 17.37313 .00164 

Likelihood Ratio 19.07922 .00076 

Mantel-Haenzel Testfor 

Linear Association 

11.96196 .00054 

Minimum Expected Frequency= .439 
Cells with Expected Frequency <5: 7of10(70.0%) 

USA Today 

Chi-Square Sigmncance 

Pearson 13.90533 .00760 

Likelihood Ratio 18.56906 .00095 

Mantel-Haenzel Testfor 

Linear Association 

11.89858 .00056 

Minimum Expected Frequency= .480 
Cells with Expected Frequency <5; 8 of10(80.0%) 



Table 10 

Continued 

Newsweek 

Chi-Square Significance 

Pearson 5.00000 .28730 

Likelihood Ratio 6.730 2 .15086 

Mantel-Haenzel Testfor 

Linear Association 

0.89338 .34456 

Minimum Expected Frequency= .400 
Cells with Expected Frequency <5: 10of10(100.0%) 

Chi-Square Value Significance 

Pearson 5.33333 .4895 

Likelihood Ratio 7.27127 .06374 

Mantel-Haenzel Testfor 

Linear Association 

4.34177 .03719 

Minimum Expected Frequency= .500 
Cells with Expected Frequency <5: 8OF8(100.0%) 
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Table 11 

NumberofArticles by Tone 
andImpactasNews 

Newspaper ImpactasNews 
NumberofArticlesbyTone 

-2 -1 0 1 E 
Raw Total 

New York Times 

0 

0 

2 

1 

13 

0 

3 

0 

H 
3 

22 

(84.6%) 

4 

(15.4%) 

Washington Post 
1 1 28 44 

(77.2%) 

0 0 10 1 2 13 

(22.8%) 

USA Today 

Conflict notNews 2 1 12 2 

Conflict News 0 0 3 4 

(16.0%) 

Newsweek 

Conflict notNews 2 1 0 8 

(80.0%) 

Conflict News 0 0 1 2 

(20.0%) 

Conflict notNews 0 0 1 6 

(75.0%) 

ConflictNews 0 1 1 2 

(25.0%) 



Table 12 

TestofSignificance for Correlation between Tone 
and Impactas News 

New York Times 

Chi-Square Sigmficance 

Pearson 7.70996 .05240 

Likelihood Ratio 8.94500 .03003 

Mantel-Haenzel Test for 

Linear Association 

2.26117 . 3265 

Minimum Expected Frequency= .462 
Cells with Expected Frequency <5: 6of8(75.0%) 

Washington Post 

Chi-Square Significance 

Pearson 1.34113 .85436 

Likelihood Ratio 1.84605 .76405 

Mantel-Haenzel Testfor 

Linear Association 

0.00848 .92665 

Minimum Expected Frequency= .228 
Cells with Expected Frequency <5; 6of10(60.0%) 

USA Today 

Chi-Square Significance 

Pearson 5.37677 .25078 

Likelihood Ratio 5.37186 .25123 

Mantel-Haenzel Testfor 

Linear Association 

3.75912 .05252 

Minimum Expected Frequency= .160 
Cells with Expected Frequency <5: 8of10(80.0%) 



Table 12 

Continued 

Chi-Square 

Pearson 

Value 

5.0000 

a Significance 

.28730 

Likelihood Ratio 5.00402 .28688 

Mantel-Haenzel Testfor 

Linear Association 

2.38235 .12271 

Minimum Expected Frequency=.250 
Cells with Expected Frequency <5: 10of10(100.0%) 

Chi-Square 

Pearson 5.33333 3 .14895 

Likelihood Ratio 6.22477 3 .10117 

Mantel-Haenzel Testfor 

Linear Association 

2.39241 1 .12193 

Minimum Expected Frequency= .250 
Cells with Expected Frequency <5: 8of8(100.0%) 



USA Today 

Research suggests that USA Today did a balancedjob covering the Million Man 

March,and the articles eventended to be slightly positive intone.Outof25 articles,nine 

(9)were spotnews stories,nine(9)were published primarily because ofthe upcoming 

event'stimelmess,four(4)because ofconflicts between pro- and anti-marchers and three 

(3)because ofthe march's potential impact. Dataindicated that 13 ofthe25 articles were 

balanced in their coverage,meaningthe reports quoted pro- and anti-marchers equally; 

mne(9)articles caste a slightly positive or positive tone onthe march and three(3)caste 

a slightly negative or negative tone. 

Ofthe nine(9)spotnews stories,which were reported the day ofthe march and 

published the next,five(5)focused on how the march had impacted or could potentially 

impactthe lives ofmarch participants. Also ofthe nine spotnews stories,three(3)were 

positive, one(1)slightly positive,three(3)balanced andtwo(2)negative. 

Six articles ran onthe newspaper'sfrontpage.Four ofthose six ran above-the-fold 

ofthe newspaper.Twenty-two(22)ofthe articles ran in the A-section,two(2)in the 

B-section and one(1)in the D-Section. In all,seventeen(17)articles ran abovethe fold, 

seven(7)below and one crossed the fold. (See Figure 2.) 
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35 

30 

25 

20 

15 

10 

New York Times U.S.A.Today Washington Post 

I Above Fold Below Fold 

Above Fold 16 17 31 

Below Fold 10 7 28 

Figure2NewspaperPlacement:Numberabovethe Fold and 
Below the Fold 

Abouthalfofthe articlesfocused on march and other leaders and the other half 

focused on participants.There was,however,some overlapping betweenthetwo.Intotal, 

15 articles focused onthe march and other leaders; 13 on march participants;three(3)on 

logistical matterssuch as expected traffic problems or school/job closings;and eight(8) 

onthe march'simpact. (Note:"Impact"here is a differentcoding category than the 

"impact"employed as an elementofnewsworthiness."Impact"here refers to how well 

the report explained to readers how the news affects them and/or things around them. 
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Four(4)USA Today articles focused ontheimpactthatthe march had or could 

potentially have on participants.Three(3)articles focused equally onthe pro- and 

anti-march leaders and march participants,meaning the researcher coded both "leader" 

and "participants" when quantifying this category.Two(2)articles equally explored the 

impactthe march could have on leaders orthe national political landscape.One(1)article 

focused on both march leaders and participants,as well as the logistics ofthe march, 

while another(1)focused equally on march leaders,march participants and the march's 

impact. (See Figure 3.) 

60 

30 

Participants Logistics mpact 

I I Newsweek N Y Times Time 

USA Today ||| Washington Post 

Figure3Elements ofContent:PercentofArticles Focusing onthe Identified Issue 
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USA Today articles tendedto be slightly positive or positive intone whenthe 

focus ofan article was march participants or the march's potential impact.Fifty-two 

percent(52%)ofUSA Today articles covering the marchfocused on participants and32% 

explored the march'simpacton society. For example,in an October 13-15,1995 article 

titled,"A million men,asingle message,"reported by KarenPeterson,the lead read: 

Five ofeight membersofUSA Today's Black DadsPanel hope tojoin the 

Million Man March on Washington Monday and mostwould agree with 

Eric WayPowell,41...'This will revive the spirit ofthe African American 

male,be a catalystto help him take his rightful place as aleader ofhis 

family,community and his church"(Peterson,1995,5D). 

TheNew York Times 

Research indicated thatthe New York Times did,in general,a balancedjob 

covering the Million Man March and tended to report more positive stories onthe march 

than negative. Datashowed that 13 ofthe 26New York Times articles were balanced;10 

were either slightly positive or positive;and three(3)were slightly negative or negative. 

Moreover,research indicated that stories became more positive afterthe march. Outof 

26 articles,six(6)were reported and published primarily because the march was 

upcoming orhad occurred within days;five(5)were news because ofa brewing conflict 
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between pro- and anti-marchers. Additionally,there were nine(9)spotnews articles;four 

were news because ofthe march's potential impact;and two were news because the 

involved some prominentnational figure. 

Ofthe26 articles, 12ofthem focused on march and other leaders; 13focused on 

march participants;nine(9)focused onthe march'simpact.Asthese numbersindicate, 

some ofthe articles focused and were coded fortwo of the three coding categories: 

leaders,participants and impact. 

Outofthe nine spotnews articles,four(4)focused on march leaders,five on 

march participants and three(3)onthe march's potential impact.One spotnews article 

focused equally on leaders and participants;one equally on participants and impact;and 

one equally on leaders,participants and the march's impact. 

Twenty-two(22)New York Times'articles ran in the A-section,four(4)in the 

B-section and onein the E-section. Sixteen(16)ofthe articles ran above the fold and 10 

ran below the fold.Eight(8)articles ran onthe frontpages,halfofwhich were above the 

fold. 

The WashingtonPost 

Research suggeststhat The Washington Postdid abalancedjob covering the 

Million Man March and reported more positive stories onthe marchthan negative ones. 
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Outof57news articles,the compelling newsinfive(5)ofthem was conflict,while20 

articles were compelling primarily because ofthe upcoming newsevent(timeliness). 

Another 13 were news because ofthe march's potentialimpact.There were 10spotnews 

articles and six(6)stories,almost all ofwhichfocused on potential traffic problemsthat 

were germane to Washington,D.C.and Maryland readers(proximity). Three(3)articles 

covered prominent Washington Redskins and Georgetown University athletes and/or 

coaches. 

Datashow that38 ofthe57articles were balanced,whiletwo were slightly 

negative and 17 were either slightly positive or positive. The WashingtonPost,however, 

bucked the prevailing trend that statistically befell the other publications.Examination of 

each ofthe other publications showed slight correlations between negative tones and 

coverage thatfocused on pro- and anti-march leaders.However,14ofthePosfs57news 

articles focused solely onthe march and other leaders yetonly one(1)ofthem was either 

balanced or slightly positive. Another nine(9)articlesfocused equally on march and 

other leaders yeteach ofthem was balanced in coverage. 

Withsome overlapping,25Postarticlesfocused on march participants,20on 

march or protest leaders, 16onthe march's potentialimpactand 14on logistical concerns 

like traffic,school andjob closings.Ofthe five(5)Post's articles whosenewsinvolved 

conflicts,three were balanced,one(1)was slightly positive and one(1)was negative. 
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Research on WashingtonPostarticles showed correlations between its 25 

articles thatfocused or partially focused on march participants and positive coverage. Of 

the 10 spotnews stories,five ofthem were slightly positive,whilethree(3)were 

balanced.Five ofthe six(6)slightly positive stories focused on march participants and 

one(1)focused on march and other leaders. 

Ofthe 10 spotnews stories,three(3)ran onthe frontpage(1A),two ofwhich 

were abovethe fold.In all,30 Washington Postarticles ran on section fronts ofthe 

newspaper,15 ofwhich ran onthe frontpage(lA).Three articles ran onthe B-front~all 

below the fold—four(4)ran onthe C-front—two apiece above and below thefold—and 

five(5)onthe D-front—three above andtwo below the fold.One article ran above the 

fold onthe frontpage ofthe E-section and another (1) below the fold in aspecial 

"district" section.The study found no correlation between the placementofarticles and 

their tone. Additionally,36ofthe57newsstories ran inthe A-section,eight(8) in the 

B-section,five(5)in both the C-and D-sections and one(1)in aspecial section. 

Time 

Research suggeststhat Time magazine's coverage ofthe Million Man March was 

balanced.Outofthe eight(8)Time articles,the newsinfour(4)ofthem wasthe march 

Itself(timeliness);intwo(2),the conflict between opposing sides;and in thetwo(2) 

remaining articles,the march's potential impact. Withsome overlapping,five(5)ofthe 

eight(8)Time articles focused in parton pro- and anti-march leaders.Four(4)articles -
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including the cover story -focused in parton march participants.Five(5)articles focused 

onhow leaders,participants and/or American politics could be impacted by the march. 

Three(3)ofthe eight(8)articles were balanced.Three castthe march in a slightly 

positive or positive tone,and two(2)castthe marchin a negative tone. 

Newsweek 

Research suggeststhatcoverage ofthe Million Man March by Newsweek was,in 

large part,balanced buttended to be,attimes,more negative in tone.Outofthe 10 

Newsweek articles,the compelling newselements in eight(8)ofthem weretimeliness. 

The remainingtwo(2)were,in large part,focused onthe march'simpactor potential 

impact. Six(6)ofthe Newsweek articles focused onthe pro- and anti-march leaders,the 

majority ofwhichzeroed in on march organizer Louis Farrakhan.One(1)article focused 

equally on march leaders and participants. Three(3)articlesfocused equally on march 

participants and the march's potentialimpact.One(1)other article focused almostsolely 

onthe march'simpactin spreading the religion ofIslam. 

Researchfmmd thatfive(5)ofthe articles were balanced intone.Three(3)were 

either slightly negative or negative. 
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CHAPTERV 

CONCLUSIONS 

The results mustbe analyzed infour different categories,based on Lasswell's 

three(3)functions ofthe media and,finally,howthe print mediacovered aso-called 

extraordinary event. 

ReporttheNews 

Researchfound thatthe five publications underreview in general did a balanced 

job reporting the news.Again,balanced is defined here as giving equal voice to both 

sides ofan issue and is notsynonymous with "fair and accurate" reporting.Itshould also 

be clearly stated thatthe research did notsupporta correlation between placementand 

tone.Thatis,negative articles,for example,were not given more prominent attention 

than positive ones. 

With the exception ofTime magazine,50%or more ofthe march coverage bythe 

other four publications was considered balanced.VoxNewsweek,50%ofits articles were 

balanced;New York Times,50%;Washington Post,66.7%,Time,37.5%;and USA 

Today,52%. 

However,the factthat any report,albeita minority number,is not balanced 

possibly makesastatementaboutjournalism. Generally speaking,some articles focus 
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solely on a positive angle in a story,while others on a negative angle.Though both 

reports may be fairly and accurately reported,they both may also purposely leave outthe 

"other side ofthe coin"for anumberoflegitimate or illegitimate reasons. 

Moreover,the factthat The WashingtonPostandNewsweek are owned bythe 

same company,and yetthe tones oftheir coverage ofthe Million Man March represented 

thetwo extremesin this study,may suggestthat media ownership does not necessarily 

influence editorial autonomy and voice.As mentioned in this study,there is considerable 

concern aboutafew companiesowning alarge percentage ofmedia outlets.Researchers 

fear thatthis will lead to lessinformationfor readers and more powerto mediaownersto 

controlhow newsis packaged. The WashingtonPost-Newsweekdynamic,atleastin this 

study,refutes such fear. 

Interpretthe News 

Researchfound thatthe five publications did afairjob interpreting the news but 

not as good asthey did reporting it. Interpreting here is measured bythe percentage of 

timesthe publications explored the march's impact. 

Newspapers,perhaps understandably,did a poorerjob interpreting the newsthan 

news magazines.Thirty-percentofthe New York Times'articles explored the march's 

broader impacton society.Thatcompared with28.1%of Washington Post's reports,and 

Z2Vo ofUSA Today 
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By contrast,both Time and Newsweek magazines discussed the march'simpactin 

at least50%oftheir articles. Time, in fact,discussed it62.5%ofits newsreports. This,of 

course,is one ofthe primary functions ofthe weekly news magazines:to answer,in much 

greater frequency,the question,"whatthe news meansto you (readers)." 

However,what was discussed in great detail by each ofthe publications wasthe 

factthatasuccessful march did notnecessarily mean blanketsupportofmarch organizer 

LouisFarrakhan.This issue seemed to be afundamental emphasis by mostofthe 

publications.Insome ways,at leastin the case ofnewspapers,this issue,which was often 

coded asfocusing on march "leaders," seemed to take the place ofgiving readersthe 

march's broader purpose and implicationsto society. 

Situate the News 

Asin the case ofinterpreting the news,an articles'focus onthe march'simpact 

best situatesthe newsfor readers,giving them some understanding ofhowthe news may 

potentially affecttheir lives from day to day. Lasswell called this stage "socializing." 

Asstated above,the news magazines,in general,did a betterjob giving the 

march's impactthan newspapers.However,in exploring the impact,at leastthreethemes 

were primarily analyzed. 1. Whatthe march could meanfor American politics;2.How 

the march could help march participants;and 3.How Louis Farrakhan's role m a 

"successful" march does not mean all Blacks embrace his ideas. 
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These werethe three themes primarily explored by the five publications reviewed 

that helped situate the newsin the lives ofreaders.Lessthan five articles,outof126total, 

discussed the marchin relationship to general socio-economic factors,such as increased 

homicidesamong young black males,single-parent household numbersand how these 

things and more are affecting young black males. This wasthe backdrop(context)that 

Million Man March participants said fueled their involvementin the March. 

In this respect,the five publications did a poorjob situating the newsfor readers. 

Whatcame acrossfrom the reports seemed to further polarizethe march participantsfrom 

those who were notallowed to participate. 

Coverage as Extraordmary Event 

The publications underreview treated the march as an extraordinary event,albeit 

one that was essentially aspotnews story.By this I mean,each ofthe publications gave 

extended coverage ofthe Million Man March,far morethan they would have an ordmary 

news event. The New York Timesprinted 26 articles onthe march,starting fi:om October 

9,1995 to October22,1995.The Washington Postprinted 57articles in thetwo-weeks 

span,and USA Today25 articles in two-weeks,eventhough USA Today does notprinton 
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weekends.Both October 30,1995,issues ofTime and werefocused almost 

entirely onthe march and both had cover stories reflecting thatfocus. 

Limitations ofthe Research 

Though research showed thatthe five publications,in general,did abalancedjob 

reporting the event,it did not address the isolated coverage ofmarch organizer Louis 

Farrakhan.Such research is needed because it addresses how mainstream mediacover 

so-called "militant'black leaders.In Jack Lule's 1993 paper titled"News Strategies and 

the Death ofHuey Newton,"he suggeststhatthe mediainsinuated thatNewton died in 

the same way he lived: violently.Lule's research suggeststhatthe media he analyzed 

used negative language when referring to Newton,thereby subtlyjustifying his murder in 

an areain California that wasknownfor selling drugs. 

Similar commentshave been made abouthow other black leaders have been 

covered by mainstream media:Marcus Garvey,Malcolm X,Martin Luther King,etc. 

Research needsto be done on how mainstream media portrayed King during his lifetime 

vs after his death.In mostofthe publications examined,Louis Farrakhan was referred to 

as anti-Semitic.Reporters usually attributed such labels to "critics"ofFarrakhan. 

However,reporters didn't counter-balance those labels with ones by supporters of 

Farrakhan.The assumption,therefore,is that mostreaders ofnational publications accept 

these negative labels to describe the Nation ofIslam and march leader. Moreover,this 
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pointmay speak to media ownership and the factthatnewsroomsand media managers 

are still disproportionately white. 

Additionally,the study didn'ttake into accountthe race ofthe writers and editors 

ofthe articles that were examined.Such information could shine some lighton why 

coverage ofeach publication was balanced yettended to be slightly positive or negative. 

However,the lack ofsuch information makes itimpossible to make any sweeping racial 

accusations againstthe large white-owned companies examined m this study. 

Thoughthe numbers tell much ofthe story,there are some observations beyond 

the numbers. Without doing extensive research,areader ofTime magazine and 

Newsweek would have probably known which ofthe publications'coverage was more 

positive than negative by simply looking atheir October 30,1995 covers.The covers of 

both publications,each onthe Million Man March,told the story. Timers cover depicted a 

family ofblack males,from grandfather to grandchild,and the words"I,Too,Sing 

America,"an allusion to Langston Hughes'poem bearing the same title.Newsweek's 

cover depicted March organizer Louis Farrakhan,in whatappeared to be a digitally 

altered photographofthe black Muslim leader.One side ofFarrakhan'sface was 

darkened.Perhaps notsurprising,though both publications'coverage was mostly 

balanced. Time's coverage gave agreat deal offocusto march participants and was more 

positive, while Newsweek's gave a great deal offocus onFarrakhan and was more 

negative,based on this study.In this case,the covers did tell the story. 
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Another striking observation centers around the difference between"balanced" 

and "fair" coverage. The goals ofthe Million Man March were overwhelming positive: 

black fathers taking responsibility for themselves,their communities and their children; 

black men being more responsible to black women;blacks registering to vote;blacks 

"atoning"to God for past wrongdoings;blacks no longer blaming whitesfor their 

problems. 

So why did such aseemingly positive eventgetsuch controversial coverage?That 

is to say,wasthe media's"balanced"coverage "fair"? In giving equal voice to the pros 

and cons ofthe march(balance),did the media overlook the march's real purpose in 

potentially helping millions ofpeople? Ofcourse,media managers would say Louis 

Farrakhan'sinvolvementinthe march madethe march controversial,regardless ofits 

intent. That's true,butthe question becomes how much space and time do managers give 

to Farrakhan,particularly when surveys and quotes from participants suggested that 

Farrakhan was less importantthan the march's pushfor personal reflection. So,did the 

mediado a"fair"job in reporting the participants' pointofview. 

And this may explain why none ofthe publications gave adequate attention to 

whythe march wasneeded in the first place — the contextsurrounding the march.The 

social ills that created the need for the march were scarcely mentioned,ifat all:the black-

male incarceration rate;theteen-pregnancy rate among blacks;the high school drop-out 

rate among black males;the homicide rate among black males;the number ofsingle-

parent,female-headed black households. 
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These werethe things that participants continued to allude to when reporters 

quoted them. Participants continued saying thatthey were participating in the march 

because ofits goals,and whatit meantto black men.They mentioned thatthe march was 

achance to show the world atrue depiction ofblack men instead the negative images 

portrayed bythe media..Participants said Farrakhan simply madethe call for along 

overdue event.But,the media'scoverage continued focusing on Farrakhan.. 

Though numbersfrom this study suggestthatthe five publications quantifiably 

did a balancedjob covering the Million Man March,it doesn'tconsider whether overall 

coverage wasfair. Wasthe amountofspace and time the mediaspenton Farrakhan 

justified atthe expense ofmoreinformative coverage? Moreresearch is needed in this 

area,particularly examining howa"controversial"figure within anewseventaffects 

newscoverage. 

Additionally,a study ofhow electronic media covered the Million Man March is 

needed,particularly since mostpeople gettheir newsfrom television.Did the network 

stations interrupt normalprogramming to airthe march live*^ When did national network 

news organizations begin covering the event? 

Similar studies are needed on how media have covered similar marches or protests 

in Washington.How wasthe March on Washington covered?Hasthere been an all-male 

march with aracially mixed crowd?Hasthere been an all-female march?How did the 

mediacover those events? 
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Each ofthese studies will complementthis one and give afuller picture ofhow 

majority-owned media cover mass gatherings.And by comparing the findings ofthese 

studies,one will be able to determine,based on research,ifthe race,gender or political 

view points ofthe participants affectthe media's coverage ofthe gatherings. 
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