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Milk group. For the milk group on the first food recall tl.__e was
a significant relation between homemakers who named milk as one of the
food groups needed to keep healthy and age of homemakers. A higher per-
cent of those in the under 35 age group (86 percent) named milk when
first entered the program as compared to those in the 35-64 age group
(72 percent) or the 65 and over age group (68 percent). On the latest
food recall there was no significant relation between homemakers who
named milk and their age. However, a slightly higher percent of those
under 35 years of age (95 percent) named milk as compared to those
35-64 years of age (92 percent) or the 65 years and over (87 percent)
age groups.

Increase in knowledge of milk from first to latest .recall was greater
among those of 35-64 age group (20 percent) than among those in 65 and

over age group (19 percent) or the under 35 age group (9 percent).

Meat group. For the meat group on the first recall there was no
significant relation between homemakers who named meat as one of the
food groups needed to keep healthy and their age. However, a slightly
higher percent of those in the 35-64 age group (85 percent) named meat
as compared to those in the under 35 age group and the 65 and over
group (83 percent) respectively. On the latest food recall, there was
no significant relation between homemakers who named meat and their age.
A high percentage (about 94 percent) of all age groups named meat on
the latest food recall.

Increase in knowledge of meat from first to latest recall was

slightly greater among those under 35 age group (11 percent) than among
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the . in he under $1000 group (7 percent) or the over $3..0 i 1e

group (4 percent).

Fruit/vegetables group. For the fruit/vegetables group on the first

food recall there was a significant relation between homemakers who
named fruit/vegetables as one of the food groups needed to keep healthy
and income. A slightly higher percent of the over $3000 income group
(93 percent) named fruit/vegetables as compared to the $1000-$2999
income group (91 percent) or the under $1000 income group (81 percent).
On the latest food recall, there was no significant relation between
homemakers ;ho named fruit/vegetables and income. An almost equal per-
cent (96 and 97 percent) in the $1000-$2999 and over $3000 income named
fruit/vegetables as compared to those in the under $1000 income
(91 percent).

Increase in knowledge of fruit/vegetables from first to latest
recall was greater among those in the under $1000 income (10 percent)
than among those in the $1000-$2999 income (5 percent) or the over $3000

income (4 percent).

Bread/cereals group. For the bread/cereals group on the first food

recall there was a significant relation between the homemakers who named
bread/cereals as one of the food groups needed to keep healthy and their
income. A higher percent of those in the over $3000 income group

(74 percent) named bread/cereals as compared to the $1000-$2999 income
group (65 percent) or the under $1000 income group (59 percent). On

the latest food recall there was no significant relation between



















































60

food g.oups needed to keep healthy and having family members under
15 years of age. A higher percent of those with family members under
15 years of age (79 percent) named milk as compared to those with no
family members under 15 years of age (70 percent). On the latest food
recall there was a significant relation between homemakers having
named milk and their having members under 15 years of age. A higher
percent of those with family members under 15 years of age (95 percent)
named milk as compared to those with no family members (87 percent)
under 15 years of age.

Increase in knowledge of milk from first to latest recall was
slightly greater among those with no family members (17 percent) under
15 years of age than among those with family members 15 years of age

(16 percent).

Meat group. For the meat group on the first food recall there was
no significant relation between homemakers who named meat as one of the
food groups needed tq keep healthy and having family members under 15
years of age. An equal percent of (84 percent) homemakers in each of the
family groups named meat. On the latest foed recall, there was no
significant relation between homemakers who named meat and family mem-
bers under 15 years of age. However, a slightly higher percent of
those with family members under 15 (95 percent) years of age named
meat as compared to those.with no family members under 15 (92 percent).

Increase in knowledge of meat from first to latest recall was
greater among those with family members under 15 years of age

(11 percent) than among those with no member under 15 (8 percent).
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(78 percent) named all four food groups as compared to those who _ight
from other stores (74 percent).

Increase in knowledge of all four food groups from first to latest
recall was greater among those who bought from other stores (30 percent)
than among those who bought from super markets (22 percent).

Homemakers who purchase food from a super market named an,average
of 3.3 of the four food groups as needed to keep healthy on the first
food recall and 3.7 on the latest food recall. Homemakers who purchase
food from other food stores named an average of 2.9 of the four food
groups as needed to keep healthy on the first food recall and 3.6 on
the latest food,recall.

When those who purchase food from other stores were compared
with those who purchase from super markets the latter group had an
increase of 0.7 food groups named while the former had 0.4 increase

in the average number food, groups named.

Family Monthly Income

Table XV shows the percent of homemakers in various income levels
who named each of the basic four food groups when the first and latest
recalls were taken. There were 140 homemakers in $0-150 income, 133
homemakers in $151-250 income and 124 homemakers in $251 and over

income, groups.

Milk group. For the milk group on the first food recall there was
a significant relation between the homemakers who named milk as one of

the food groups needed to keep healthy and monthly income. A higher



81

*1oAdT AL3T1T1qReqoad S0° 9yl 3ISBAT IB POASTIYDE OnNTeA

*1one7 L3111qeqoxd SQ° 2yl ISBOT 1B POASTYOE INTBA Nx ‘I1E99I 3590387

q
X ‘Iteoex pmnwm\m

z
£°0 8¢ s'¢g $°0 9°¢ I'¢ 9°0 9°¢ 0'¢ peWeN °"ON Ueol
0z z8 29 LT 9. 6¥ 62 zL £y gSdnoid poog

Inoy TV

48 88 LL 44 98 v9 1£4 £8 6S gSTEdIe)/pRdag
) 86 S6 £ €6 06 1)) S6 S8 B CLERED) VER LS
6 86 68 L 16 8 4 z6 08 g eH
IT S6 V8 0z z6 zL LT 68 ZL 1TTH

............. mmmmmeac——eeeea-—()0] I9d SIONBWAUWOH-----~=~-—ccoeccmcccmmmcmean

e3uey) 31s93®] 3SITH °3uey)  3s03®] 3SIT] e8uey)  3s93®] 1SIT] pawreN dnolrt poo

(bZI=N) I8AQ-1SZ$

(g€T=N) 0SZ-IST$

(ov1=N) 0S1-0%

SWOOUT ATYIUOW ATTWERY

dWOONI ATHINOW ATIWVA A€ SANOY¥H QOO0 4NOdA NI SYIIVWAWOH 40 I9ATTMONM @004

AX T14VL













85
When those with $0-150 income were compared wit those of $151-250
income the latter group had an increase of 0.5 food groups named while

the former had 0.6 increase in the average number food groups named.

Family Monthly Food Cost

Table XVI shows the percent of homemakers spending below and those
spending above the mean dollars monthly for food who named each of the
basic four food groups when the first and latest food recalls were

taken. There were 214 under mean $58 and 183 over mean $58.

Milk group. For the milk group on the first food recall there was
a significant relation between the homemakers who named milk as one of
the food groups needed to keep healthy and food cost. A higher percent
of those over mean $58 (82 percent) named milk when first entered the
program as compared to these under mean $58 (71 percent). On the latest
food recall there was no significant relation between homemakers who
named milk and food cost. However, a higher percent of those over mean
$58 (93 percent) named milk as compared to those under mean $58
(91 percent).

Increase in knowledge of milk from first to latest food recall was
greater among those under mean $58 (20 percent) than among those over

mean $58 (11 percent).

Meat group. For the meat group on the first food recall there was
a significant relation between the homemakers who named meat as one of
the food groups needed to keep healthy and food cost. A higher percent

of those with over mean $58 (89 percent) named meat as compared to those
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percent of those with adequate servings of milk (84 percent) nan. milk
when £ ___ d the . _ 1 as compared to those ,with inadequate
servings of milk (73 percent). On the latest food recall there was
no significant relafion between homemakers who named milk and servings
of milk. However, a higher percent of those with inadequate servings
of milk (93 percent) named milk as compared to these with adequate
servings of milk (90 percent).

Increase in knowledge of milk from first to latest food recall
was greater among those with inadequate servings of milk (20 percent)

than among those with adequate servings of milk (6 percent).

Meat group. For the meat group on the first food recall there
was no significant relation between homemakers who named meat as one of
the food groups.needed to keep healthy and servings of milk, However,
a higher percent of those in the inadequate servings of milk
(86 percent) named meat as compared to those with adequate serving
of milk (80 percent). On the latest food ,recall there was no signifi-
cant relation between homemakers who named meat and servings of milk.
However, a higher percent of those with adequate servings of milk
(97 percent) named meat as comp. to those with inadequate servings
of milk (95 percent).

Increase in knowledge of meat from first to latest food recall
was greater among those in the adequate servings of milk (12 percent)

than among those . in the inadequate servings of milk (8 percent).
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Increase in knowledge of bread/cereals from first to latest food.
recall was greater among those with inadequate servings of milk

(21 percent) than among those of adequate servings of milk (15 percent).

All four food groups. For the four food groups on the first food

recall there was a significant relation between homemakers who named all
four food groups as needed to keep healthy and servings of milk. A
higher percent of those with adequate servings of milk (60 percent)

named the four food groups as compared to those with inadequate servings
of milk (47 percent). On the latest food recall there was no significant
relation between homemakers who named all four food groups and servings
of milk. However, a higher percent of those with adequate servings of
milk (77 percent) named all four food.groups as compared to those

with inadequate servings of milk (76 percent).

Increase in knowledge of all four food groups frem first to latest
food recall was greater among those with inadequate servings of milk
than among those of adequate servings of milk (17 percent).

Homemakers with inadequate servings of milk named an average of
3.1 of the four food groups as needed to keep healthy on the first food
recall and 3.7 on the latest recall. Homemakers with adequate servings
of milk named an average of 3.3 of the four food groups as needed to
keep healthy on the first foed recall and 3.6 on the latest recall.

When these with inadequate servings of milk were compared with

those of adequate servings of milk the former group had an increase of
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those with inadequate servings of meat (88 percent). On the latest food
recall there was a signi cant relation between homemakers who named
fruit/vegetables and servings,of meat. A higher percent of those with
adequate servings of meat (97 percent) named fruit/vegetables as com-
pared to those with inadequate servings of meat (91 percent).

Increase in knowledge of fruit/vegetables from first to latest
food recall was greater among those . of adequate servings of meat

(6 percent) than among those with inadequate servings of meat (3 percent).

Bread/cereals group. For the bread/cereals group on first food

recall there was no significant relation between homemakers who named
bread/cereals and servings of meat. However, an equal percent
(66 percent) named bread/cereals in each of servings of meat groups.
On the latest food .recall there was a significant relation between
homemakers who named bread/ cereals and servings of meat. A higher
percent of those with inadequate servings of meat (87 percent) named
bread/cereals as compared to those with adequate servings of meat
(85 percent).

Increase in knowledge of bread/cereals from first to latest
recall was greater among those with inadequate sexrvings of meat

(21 percent) than among those with adequate servings of meat (19 percent).

All four food groups. For the four food groups on the first food

recall there was no significant relation between homemakers who named
all four food groups as needed to keep healthy and servings of meat.

However, an equal percent (51 percent) named all four food groups in










































































































































